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prosperous Philippines.

We shall endeavor to promote globally 
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businesses and foster informed and 

empowered consumers
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passion, integrity, competence, creativity, 

synergy and love of country and commit to 
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regulatory requirements. 
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improvement of our quality management 

system to meet the expectations of our 
clients.
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Anchored on the Values of Passion, Integrity, Creativity, Competence, Synergy, and Love 
of Country, and our Mission as the government’s main economic catalyst in Enabling 

innovative, competitive, job-generating, inclusive business, and Empowering consumers.

VISION 2022

A more inclusive and prosperous Philippines 
with employment and income opportunities for all.

MISSION

DTI is the main economic catalyst that:

•	 Enables innovative, competitive, job generating, inclusive 
business

•	 Empowers consumers
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DTI ILOCOS NORTE LAUNCHES OTOP HUB ONLINE VIA ShopIN.ph
The OTOP Next Gen (ONG) initiative aims to offer a package of 

public-private assistance in order for MSMEs with minimum 
viable products to come up with new or better offerings with 

significant improvement and innovation in the areas of quality, 
product development, design, standards compliance, marketability, 
production capability, brand development, among others. The 
program is composed of four phases: ACT Sessions, Service, 
Showcase, and Sell, Sell, Sell. In the Sell, Sell, Sell phase, OTOP 
products are supported in gaining market acceptability and improve 
market penetration, where OTOP Philippines embark on efforts 
to launch distribution platforms, including the putting up of OTOP 
Philippines stores or OTOP Hubs.

On December 10, 2020, while Laoag City was on a state of Localized 
Modified Enhanced Community Quarantine, DTI Ilocos Norte virtually 
launched the Ilocos Norte OTOP Hub Online. The successful virtual 
launching was graced by the following esteemed guests, Honorable 
Governor Matthew Marcos Manotoc, Vice Governor Cecilia Marcos-
Araneta, OTOP Program Consulant Clarke Nebrao and Regional 
Director Grace Falgui-Baluyan. 

The putting up of the  Ilocos Norte OTOP Hub Online, accessed 
through www.ShopIN.ph (Shop Ilocos Norte.ph) and its facebook 
page https://www.facebook.com/Shopinph-108308884462021  is 
an aggressive approach of DTI Ilocos Norte to continuously provide  
market promotion and develop new markets for the products of 
homegrown OTOPreneurs in an online platform. This online store 

showcases a wide array of 
the best offerings of about 50 
MSMEs/OTOPreneurs from 
Ilocos Norte, gathered in a one 
stop shop and made available 
right at the tip of your fingertips. 
Through this online shop, we 
embrace the new normal and 
learn to co-exist with the virus 
without sacrificing the safety of 
our MSME clients and buyers. 

Each product offered in the 
online hub holds a piece of the 
rich culture and heritage of 
the Ilocanos. Every purchase 
made, connects the buyer to 
the journey of homegrown 
entrepreneurs as they relive 
and sustain most of Ilocos 
Norte’s age-old industries. 
At ShopIN.ph, we level-up your 
online shopping experience. Go 
grab great finds and satisfy your 
cravings.

Contributed by: Maricor S. 
Racela
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PANDEMIC WOES AND THE GIANT NUT SUCCESS

“A positive statement propels hope toward a better future, it builds up 
your faith and that of others, and it promotes change.” Jan Dargatz

The year 2020 came to end, yet we remain in the midst of a fight against 
the Covid 19 virus, an unseen enemy that continues to threaten lives and 
livelihood, where no one can say, when it’s going to end. A trying time 
indeed to stay physically and economically healthy. 

Inspired with this beautiful quote from the young diarist, Anne Frank, 
“I don’t think of all the misery, but of the beauty that still remains”, I 
am in awe of how Del Mar Shellcraft Multi-Purpose Cooperative, a small 
cooperative in the Beach Capital of Ilocos has battled the pandemic blows, 
strongly and beautifully. Their inspiring story radiates a bright spark of 
hope, not only to its members, but even to other local entrepreneurs 
trying to cope up with the challenges of  these trying times.

DEL MAR SHELLCRAFT MULTI-PURPOSE COOPERATIVE is a social 
enterprise engaged in the manufacture of various decorative and 
functional souvenir items, making use of the abundant coco shells in the 
locality. The cooperative aims to provide livelihood opportunities to the 
locals in  Pagudpud, Ilocos Norte. It practices green manufacturing and 
advocates the use of ecofriendly materials. “This is our way of giving back 
to the environment”, quips Ms. Elizabeth C. Benemerito, Chairman of the 
Del Mar Shellcraft MPC.

Faced with the lingering covid 19 pandemic, the tourism industry could 
be considered one of the worst hit.  Del Mar Shellcraft MPC’s business 
operation depends greatly from the tourism industry, with foreign and 
local tourists who buy souvenir items from them. And the summer 
season is admittedly their peak season. But, Summer 2020 is another 
story, peak season is redefined. For just as when the summer season is 
about to start, came the outbreak of the Covid 19 pandemic. Benemerito 
said, “Summer 2020 has become even more silent and gloomy than the 
rainy season – with no guests, limited movement, almost zero operation.”

Driven with the cooperative’s values of self-help and solidarity, the 
officers of Del Mar Shellcraft MPC, thought of ways to survive. Thrive, 
remain positive, uplift the coop and its members during the pandemic 
became their battle cry. The cooperative wanted to be a model in rising up 
and in taking the lead in promoting economic, social and environmental 
sustainability in their small town, despite the difficult time.

Benemerito said that their products were not considered essential 
products, but this did not dampen their entrepreneurial spirit. With 
increased faith, they took the risk and bravely sought innovative and 
creative ways to keep their business afloat. Pivot was a word they took 
by heart. And the cooperative was quick to find ways in providing quality 
products needed in this new norm. They introduced new product lines 
like the coco shell dinnerware set and handwoven pandan leaves – all 
locally sourced, conveying a strong  message to love local and love the 
environment. They strengthened their ties with the National Government 
Agencies and the Local Government Units. They adjusted their business 
model and turned the challenge of the time into opportunities.

“We are thankful to  the DTI for giving us that ray of hope” Benemerito 
said. Through their active participation to all DTI webinar invitations, 
particularly to the Digital Marketing, Digital Onboarding, SPARK Program, 
KMME Online, Business Continuity Planning, and to virtual trade fairs, 
most especially the Pasinaya Virtual Expo, and their inclusion to the 

Ilocos Norte OTOP Hub Online (ShopIN.ph),  they were able to bounce 
back and gain the much needed exposure at the height of the lockdown. 
New products that are more responsive to the demands of the present 
time were also developed from the activities provided by the DTI through 
the mentorship of International Lifestyle Design Consultant PJ Arañador 
and Design Consultant Renel Batralo.  Tearfully but with a wide smile, 
Benemerito recalls their experience from the usual selling of souvenir 
items at the seashores infront of beach combers to selling their coco shell 
crafts, now with just the use of their fingertips infront of their mobile 
phones to an even wider and bigger market. Accordingly, these virtual 
expos made them realize that despite not producing essential products, 
they could still operate, continue provide livelihood opportunities and 
even level-up their business operation.  This inspired them to maximize 
their virtual presence. “E-commerce transformed the way we do business 
in tremendous ways, it improved our productivity, and joining virtual 
trade fairs gave us a lead,” Benemerito added. Benemerito is also grateful 
for the opportunity given her when she guested at the TNK Online Radio 
Program aired over DZRH which is co-hosted by DTI Undersecretary Blesila 
A. Lantayona. It reached 23,000 views and created a great impact on their 
marketing and sales. Through these digital platforms, the cooperative has 
overcome geographical limitations – they don’t have to go far or rent a 
physical store to sell their  products. They don’t have to wait for tourists 
to go to Pagudpud for them to generate sales. And significantly, the door 
to the export market was opened. Through the Pasinaya Virtual Expo, 
markets in the US, New Zealand and Canada were established. During 
the pandemic, cashless payments became a trend. The cooperative also 
realized the importance of digital onboarding. Thus, they enrolled in 
online banking and established their GCash account. Benemerito said,  
cashless payments are indeed  more convenient and safer especially 
during these times. She added that while e-commerce may lack personal 
touch, communication with customers has become faster and checking 
on with their purchase gives them this real quick after sales service. 

The Del Mar Shellcraft MPC is dedicated in providing livelihood 
opportunities and in uplifting the lives of its members, especially at 
this time of crisis. As a result of their strong partnership with National 
Government Agencies and Local Government Units, the following is 
just among the many projects granted to the cooperative in the year 
2020. A laser engraver from the Department of Science and Technology, 
equipment for Virgin Coconut Oil  making from the Philippine Coconut 
Authority through the KAANIB Project (the first in Region 1), Cash Subsidy 
from the Provincial Government of Ilocos Norte, and Pig Dispersal from 
the Office of the Governor and the Department of Agriculture. 

Benemerito keep saying, they are beyond grateful for all the blessings 
and assistance extended to their cooperative which helped the members 
and their families weather the storm. The year 2020 was truly difficult, 
but great opportunities were also opened. With commitment and 
cooperation,  Del Mar Shellcraft MPC under the able leadership of its 
Chairman, Ms Elizabeth C. Benemerito, is treading the strong path to 
recovery, moving forward  and ready to conquer the world.

Interested clients may contact the Chairperson, Ms. Elizabeth 
Benemerito through the following:
email address:  ebenemerito@yahoo.com l cellphone numbers:  cp 
no.09198995673 
or visit their facebook/instagram  accounts: Del Mar Coco Atbp. 

Contributed by: Maricor S. Racela
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DTI ILOCOS NORTE INTENSIFIES MONITORING 
OF BARBERSHOPS, SALONS AND DINE-IN RESTAURANTS

The Department of Trade and Industry 
Ilocos Norte Provincial Office thru the 
Consumer Protection Division continues 

to increase monitoring activities on various 
establishments to ensure compliance with the 
interim guidelines on workplace prevention 
and control of coronavirus disease (Covid-19). 
From June to November, a total of 39 
monitoring activities were conducted in two 
cities and seven municipalities of the province. 
Of the 381 business establishments monitored, 
296 are dine-in food establishments and 85 

DTI REMINDS RETAILERS IN ILOCOS NORTE 
OF STANDARD CHRISTMAS LIGHTS

DTI Ilocos Norte thru its monitoring and 
enforcement activities reminded 
retailers to comply with Republic Act 

4109 or the Standards law when selling 
Christmas lights. During the saturation drive 
in several establishments in Laoag City and 
neighboring San Nicolas town, one retailer 
was apprehended for selling Christmas 
lights with no packaging. The establishment 
was issued with Notice of Violation and the 
non-conforming products were voluntarily 
surrendered to the DTI provincial office. 

are barbershops/salons. 

The monitoring effort focused on the Interim 
Guidelines on Workplace Prevention and 
Control of COVID-19 issued by the DOLE and 
the DTI on 30 April 2020. Overall, business 
establishments monitored and inspected are 
significantly practicing mandatory protocols 
and prescribed control measures against the 
COVID-19 virus.

Contributed by: Maggie S. Macugay

All the inspected retailers were provided 
with the list of manufacturers with valid PS 
Certification marks and ICC Certificates 
and stickers issued by the Bureau of 
Philippine Standards. This will guide them 
in the procurement of Christmas lights. The 
monitoring team also taught the retailers 
how to verify authenticity of ICC stickers using 
the ICC verification system mobile app, an 
application which can be downloaded from 
the play store of android phones

Contributed by: Maggie S. Macugay
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The HERO ENTREPRENEUR 
is also a KING!
- “The Zero to Hero Project reflects the possibility of transforming little 
capital or inexperience (“zero”) into entrepreneurship opportunities 
capable of empowering others (“hero”). Zero to Hero reveals stories 
of success through micro, small, and medium enterprises (MSMEs), 
representative of every region in the country. Each feature mirrors 
not just their successes, but the struggles they endured through 
both commitment and passion. With its thrust of recognizing MSMEs 
as the backbone of the country’s economy, the DTI extended 
assistance in the form of programs, initiatives, mentoring activities 
(Kapatid Mentor Me Series, SME Roving Academy, Negosyo Center), 
trade fairs, and shops (Go Lokal!, One Town One Product). Just as 
these entrepreneurs embodied heroism, the DTI follows after their 
footsteps as it continues to help Filipino MSMEs throughout the 
years. Challenges notwithstanding, their journey from zero to hero 
provides inspiration. More than anything, the stories pay tribute to 
the unyielding spirit of the Filipino people.” Mr. Ricardo Tolentino, the 
Mango King of Ilocos Norte, along with Mr. Xavier Mercado of Halo-
Halo de Iloko are Region 1’s Zero to Hero MSMEs. Mr Tolentino is in the 
Zero To Hero Next Wave mural  displayed at the lobby of the DTI Main 
Bldg. in Makati City.

Putting the Province of Ilocos Norte in a whole new light in the 
Philippine mango industry map, MANGO KING FOOD PRODUCTS 
(MKFP), owned by Mr. Ricardo Tolentino is set to prove that mango 
processing in the country is not solely centered in the Visayas region. 
Mr. Tolentino is the epitome of hard-work and is a living proof that 
success comes to those who take hold of it regardless of status in 
life. He literally started from rock bottom and slowly made his way up 
to where he is now through strong determination coupled with the 
support of some significant people that he worked with. Today, he is 
labelled as the “MANGO KING OF ILOCOS NORTE”. 

Here is the story of our Hero Entrepreneur.

FORTUNE UNDER THE MANGO TREE
He started with little knowledge of running a business, but Ricardo 
Tolentino capitalized on his determination to earn the name ‘Mango 
King’ of Ilocos Norte.
Tolentino recalled that his interest in putting up a business started when 
he met a Chinese businessman in Metro Manila. The businessman 
asked him if he knew someone who could deliver mangoes for export. 
Tolentino felt excited and made a commitment to the businessman 
as his uncle was running a huge mango plantation in Laoag.
While he almost had no knowledge of operating a business, Tolentino 
made a business proposal to the Chinese businessman. He made an 
agreement with the businessman after realizing the opportunity to 
venture into something profitable. He then informed his uncle who 
owns a truck and worked on the arrangements for the transport. He 
and his uncles were already looking forward to the big profit earnings.
Tolentino’s perseverance was put into test when they did not make 
it to the agreed delivery time—the truck had an engine trouble 

and one of its tires ran 
flat. The truckload of 
mangoes was rejected 
for failure to deliver on 
the agreed time. He felt 
hopeless, and he did 
not know how to pay 
his uncle and the truck 
driver.
“My first try was a failure, 
I thought it was the last, 
but I realized it was 
indeed the beginning 
of entrepreneurship,” 
said Tolentino.

Rising up again
Despite the bad 
experience, Tolentino 
decided to still venture 
into a mango business. 
He observed that there was an oversupply of mangoes and influx 
of tourists in Laoag City, so he thought of producing dried and wine 
mango products. He formally set up his own business and called it 
Mango King Food Products.
He sought the assistance of the Department of Trade and Industry 
(DTI) and the Department of Science and Technology (DOST). He 
acquired the technical know-how of processing mangoes from 
DOST, while he got the business management skills and market 
exposure from the programs of the DTI.
Tolentino attended the trainings and seminars organized by DTI, which 
included the Kapatid Mentor ME (KMME) Program that exposed him 
to the good practices of running a successful enterprise. He was also 
among the grantees of the Shared Service Facilities (SSF) program 
of DTI, which provided the needed equipment to process mangoes. 
Tolentino was also invited to several trade fairs as well to introduce his 
products to potential buyers, to include the prestigious ANUGA Fair in 
Germany last October 2019.

Tolentino sources mangoes from his own plantations, but since the 
demand is high, he gets supplies from nearby provinces such as 
Kalinga, Apayao, Cagayan, Ilocos Norte, Ilocos Sur, Abra, La Union, 
and Pangasinan. This is also Tolentino’s means of extending help to 
small-holder farmers.
Tolentino shared that they use native (Carabao) mangoes in 
producing dried mangoes.
The long dry season in the province produces quality mangoes, it 
maintains the freshness of the mango and its distinct aroma.
Moreover, the dried mango and wine products also boast of vitamins 
and nutrients. Both are rich in A and B-complex vitamin, fiber, and 
antioxidants.
The growth of Mango King seems unstoppable as it has reached 
the Visayas and Mindanao regions, and has established its export 
market in the US. Mango King does not just cater to individual buyers 
and small business owners, they have also collaborations with big 
companies in Metro Manila which order dried mangoes in bulk.

Always open for improvements
Mango King is committed to maintaining the quality of its products. 
Tolentino shared that they also make sure that orders are delivered 
on time and cleanliness is observed at the production area. He 
added that they are always open to comments and suggestions 
from their clients.
The enterprise managed to introduce a remarkable brand in the 
local market because of its commitment to high quality and good 
relationship with clients.
Given their current status, Tolentino is positive that his business will 
further grow. He is also confident that supply will never be a problem, 
and that with their expansion plans they will be able to keep up with 
the increasing demand.
Asked on his message to budding entrepreneurs, he said: “It’s just in 
the beginning that the hardship is hard to overcome.”
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Gaget ken Saririt ni Agtutubo, Hope for Young Entrepreneurs Amid Pandemic
The COVID-19 pandemic has affected the lives of 

people in all ages more importantly the youth.  With 
the imposition of the various restrictions on mobility 

and mass gathering, youth are then encouraged to stay 
at home.  This paved the way to a new strategy in earning 
a living and adoption of a new way of learning as some 
age brackets are prohibited from going out of the safety 
of their homes.

To prepare the youth to cope with this health emergency 
and become economic drivers in the future, existing 
government programs on youth should be intensified.  
In line with the government’s Youth Entrepreneurship 
Program (YEP), the Department of Trade and Industry 
Ilocos Sur Provincial Office has embarked a localized 
project called “Gaget ken Saririt ni Agtutubo” (Diligence 
and Intellect of the Youth).  The Gaget ken Saririt ni 
Agtutubo is a program that help young Ilocos Surians 
develop their entrepreneurial skills amid the pandemic 
through the provision of comprehensive package of 
interventions. 

The Gaget ken Saririt ni Agtutubo has two components:  
the Entrepreneurship Seminar and the Provision of 
Livelihood Kits to the young entrepreneurs. The first 
component is in the form of a coaching and mentoring 
sessions with qualified mentors while the second 
component involves provision of livelihood kits to augment 
their existing businesses.  The Entrepreneurship Seminar 
was conducted on November 5-6, 2020 thru Zoom.  
Twelve (12) young entrepreneurs underwent the virtual 
seminar with Mr. Joel L. Cruz, an accredited mentor of the 
Philippine Center for Entrepreneurship (PCE)-Go Negosyo 
for the regular Kapatid Mentor ME (KMME) Program and 

owner of the LLC Communications in Manila, a full-service 
branding agency known for its passion in creating and 
developing compelling branding concepts and campaigns 
for micro, small and medium enterprises (MSMEs). The 
Seminar has six modules, namely:

•	 Entrepreneurial Mind Setting 
•	 Marketing 
•	 Product Development 
•	 Introduction to Business Model Canvass 
•	 Branding, it helps them form a bond.
•	 Post Pandemic Business Opportunities

After undergoing the coaching and mentoring session, 
the twelve young entrepreneurs were awarded livelihood 
kits on December 14, 2020 at DTI Ilocos Sur Provincial 
Office.  These kits were in the form of sari-sari store 
package, food processing equipment, printing materials 
and kitchen utensils for eatery business.  During the 
turnover, Ms. Amelia E. Galvez, head of the Small and 

Medium Enterprise (SME) Division encouraged the young 
entrepreneurs to apply the knowledge and skills they have 
learned during the Seminar with Mr. Cruz and become 
catalysts of development in the countryside. “Always bear 
in mind the words of Mr. Cruz that to be the first is better 
than to be the best. Explore new business ideas that will 
respond to the needs of time. Thru your business, you can 
help others. Innovate to stay relevant”, Ms. Galvez said.

“We thank the Department of Trade and Industry for this 
opportunity to learn new techniques on how to improve 
our respective businesses thru their program “Gaget ken 
Saririt ni Agtutubo”.  The pandemic did not hinder us to 
widen our knowledge on entrepreneurship and develop 
our skills to become a contributor in the economic 
recovery of our country. We are so much elated to receive 
the livelihood kits as this helps us recover the lost income 
during this trying times,” said Ms. Kerby P. Olivas, a project 
beneficiary and owner of the Donya Bella’s Food Products.

Left:  Ms. Amelia Galvez provides pieces of advice to the young entrepreneurs
Center:  Beneficiaries of the program receive their certificate of turnover 

Right:  One of the beneficiaries shows off the livelihood kits she received from the DTI
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ELCAC Affected Communities See Hope 
with the DTI’s NSB-LSP

Priority assistance through the 
provision of livelihood kits 
and the conduct of training 

programs under the Negosyo 
Serbisyo sa Barangay- Livelihood 
Seeding Program (NSB-LSP) were 
given to residents of the End Local 
Communist Armed Conflict (ELCAC) 
affected areas in the province of 
Ilocos Sur during the period June 
2020 – December 2020. Recipients 
of the program include former 
members of the Underground 
Mass Organizations (UGMO) 
who surrendered and undertook 
the Oath of Allegiance to the 
government and the Enhanced 
Comprehensive Local Integration 
Program (E-Clip) beneficiaries. 
Under the NSB-LSP which lies in the 
purview of the whole of government 
approach, beneficiaries received 

various kinds of individual 
livelihood kits amounting 
to Five Thousand to 
Ten Thousand Pesos 
(P5,000.00 -P10,000.00) 
that could aid them in 
generating household 
income or support the 
recovery and continuity of 
their affected businesses. 
All of the fourteen 
(14) ELCAC covered 
municipalities were 
beneficiaries of the NSB-
LSP with a total of three 
hundred fifty-eight (358) 
existing and potential 
entrepreneurs receiving 
individual livelihood 
kits like Sari-Sari Stores, 
Bigasan, Food Processing 
Equipment and Livestock 
Projects (hog 
raising and 
goat raising). 
To ensure 
the efficient 
m a n a g e m e n t 
of these 

implemented projects, 
the beneficiaries 
were capacitated 
through the conduct 
of Entrepreneurship 
Development Seminars 
and Profitable Raising 
of Livestock Trainings. 
Technology transfer 
through the conduct of 
Basic Skills Trainings on 
Food Processing were 
likewise conducted 
to enable these 
beneficiaries to acquire 
alternative livelihood 
skills. To date, twenty-
seven (27) seminars 
and trainings were 
conducted benefitting 
five hundred fifty-eight 
(558) individuals. 

Amidst the COVID-19 pandemic, 
the DTI-Ilocos Sur through the 
Poverty Reduction Livelihood 
and Employment Cluster (PRLEC) 
which managed to mount a 
number of Community Dialogues 
and Serbisyo Caravans during 
the year implemented its 
programs consistently adopting 
the prescribed COVID-19 health 
protocols and safety measures. 
Through the said programs of 
the DTI alongside the Livelihood 
Seeding Program, the beneficiaries 
catch a glimpse of hope of renewed 
life, as one recipient said, “This 
is the first time that I experience 
receiving assistance from the 
government.  I have been through 
adversities and scores of difficulties 
as an underground mass supporter.  
It is good to live freely.” #
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ILOCOS SUR RELAUNCHES YLOCOS LINAWAS A TIENDA

During the cutting of the ribbon by Provincial Director Grace R. Lapastora and Hon. Governor 
Ryan Luis V. Singson (with co-officials in the provincial government office) as Ylocos Linawas 
A Tienda was relaunched in the Second Congressional District of the province, at Candon 
City Trade Center on December 2, 2020, and in the First Congressional District at Vigan City 
Barangay VIII Hall on December 7, 2020.

DTI Provincial Director Grace R. Lapastora giving her message on the objectives of the Ylocos 
Linawas A Tienda during the launching at the Second and First Congressional District of Ilocos 
Sur 

Some of the participants in the Ylocos Linawas A Tienda run from December 2 to December 26, 2020

In the course of Covid-19 Pandemic, wherein all socio-
economic activities have slowed down in the province, 
the Department of Trade and Industry - Ilocos Sur (DTI-IS) 

relaunched the Ylocos Linawas A Tienda to stimulate the 
economic activities among entrepreneurs and consumers.

Timely, as the Provincial Government of Ilocos Sur (PGIS) is 
looking for ways on how to revitalize the economy, DTI-IS 
proposed to the office of the honorable Governor Ryan Luis 
V. Singson, the relaunching of the Ylocos Linawas A Tienda as 
part of its Economic Revitalizing Program.

The Ylocos Linawas A Tienda was originally launched in 2015 
as a weekly trade fair – every Saturday, at the Gregoria Rivera 
Memorial Library of Vigan City, and participated in by local 
entrepreneurs from different towns.  

This year’s Ylocos Linawas A Tienda is one of the province’s 
economic coping mechanism amidst mobility restrictions.  
Mounted like a trade fair, various local products were brought 
to the two (2) cities and four (4) municipalities in the province. 
A relaunching was conducted at the Second Congressional 
District on December 2, 2020 at Candon City Trade Center, 
and another at the First Congressional District on December 
7, 2020 at the Barangay Hall of Barangay VIII, Vigan City.   
Among the municipalities where the trade fair was brought 
to Narvacan on December 13, Sta. Lucia on December 14, 
Sta. Cruz on December 20 and Sta. Maria on December 26.

Thirty-five (35) Micro, small and medium enterprises across 
Ilocos Sur municipalities participated in the said event.  
About twenty-five (25) food processors, (10) gifts, decors and 
housewares, and furniture manufacturers joined as exhibitors 
in the Ylocos Linawas a Tienda.  

In his message, Governor Singson said that the Provincial 
Government of Ilocos Sur gives its all-out support to the 
initiatives of government line agencies and local government 
units for the recovery and restart of businesses of our local 
micro, small and medium enterprises.  He also added, “Sa 

unti-unting pagbubukas ng ating ekonomiya, malaki ang 
magiging benepisyo (nito) sa ating mga kababayan. Kaya 
nakipagtie-up tayo with DTI na magsagawa ng mga ganitong 
aktibidad para matulungan ang mga kababayan natin 
upang mabigyan sila ng venue o lugar para makapagtinda… 
This project also aims to help our provincemates sell and 
promote their One Top One Town Product as their means of 
living.” 

The Ylocos Linawas A Tienda aims to prioritize the promotion 
and selling of local products to help our MSMEs revive from 
the downtrend of businesses.  It is also a venue to create 
awareness on the existing and innovative products of our 
local entrepreneurs.
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ILOCOS SUR COFFEE COMMANDS A HIGHER PRICE 
FOR ITS GOOD QUALITY

Five coffee farmers in Ilocos Sur continue 
to enjoy the fruit of their labor with a 
higher price for their coffee products.  

Before these farmers were able to reap this 
benefit, they went through many processes 
to produce quality coffee.  Previously, their 
market awareness was limited to the local 
consolidators who frequented their areas after 
harvest season but with their participation to 
coffee activities extended by various support 
units like the Provincial Government of Ilocos 
Sur, the Department of Trade and Industry, 
and the Department of Agriculture, they 
were introduced to other markets with higher 
coffee price options. Being receptive of the 
new ideas shared during these activities, they 
were able to gradually change their mindset 
towards the coffee market.  

Aware of the alternatives to add value to 

The representative from Equilibrium Intertrade Corp.-Baguio Branch, Mr. Theodoro Gomez as he inspects 
the coffee beans (Left photo) before these were weighed(Right photo) and purchased by the said 
company.

their coffee, they thought that producing 
high quality coffee green beans was worth a 
try.  Embracing the idea of undergoing coffee 
evaluation to determine coffee quality, they 
voluntarily submitted their coffee samples for 
grading and profiling.  Evaluation results of 
their coffee showed that their coffee quality 
ranges from premium to fine. This boosted 
their confidence to join in the National Coffee 
Quality Competitions where they emerged as 
winners giving pride to the Province of Ilocos 
Sur. 

While others opt to get a bargain price for 
their coffee, these farmers recognized that 
producing quality coffee is always a better 
option. Hence, they continue to command 
a higher price for their coffee beans and 
has gained the patronage of quality coffee 
buyers.

The coffee owners from Salcedo and Gregorio Del Pilar posing with their buyer, Mr. Theodoro 
Gomez of Equilibrium Intertrade Corp.-Baguio Branch during the market matching 
conducted on July 16, 2020 at the Negosyo Center-Salcedo, Ilocos Sur.
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Orientation and Strengthening of Local Price Coordinating Councils 
The RA 7581 otherwise known as the Price Act was promulgated to ensure the availability 

of basic necessities and prime commodities at reasonable prices at all times without 
denying legitimate businesses a fair return on investment.  The law also emphasizes the 

declared policy of the State to provide effective and sufficient protection to consumers 
against hoarding, profiteering, and cartels with respect to supply, distribution, marketing, and 
pricing of basic necessities and prime commodities during periods of calamity, emergency, 
widespread illegal price manipulation and other similar situations.

As per Memorandum Circular No. 2018-128 issued by the Department of the Interior and 
Local Government (DILG), all Local Chief Executives are strongly encouraged to reactivate 
their Local Price Coordinating Councils (LPCCs) to address and monitor unreasonable price 
increases of essential prime commodities in their locality.

Relative to this, DTI La Union conducted the Orientation and Strengthening of the Local Price 
Coordinating Council in the nineteen (19) Municipalities and one (1) City in the Province 
of La Union. Further, an Orientation Meeting and Strengthening of La Union Provincial Price 
Coordinating Council (PPCC) was held via video conference on November 18, 2020 to help 
lift the province’s local economy.  

In general, the objective of this activity is to reorganize, reactivate, and strengthen the LPCC 
of each municipality in accordance to the requirement of the Price Act. The activity is a 
continuous effort of DTI and LGUs to ensure the stability of price and supply of Basic Necessities 
and Prime Commodities especially in this time of the COVID-19 pandemic. 
–Mark Joseph O. Alonen
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La Union’s Fairest…An OTOP Trade Fair

The Department of Trade and Industry – La 
Union Provincial Office, in partnership with 
the Provincial Government of La Union, 

again mounted the La Union’s Fairest Trade 
Fair anchored on the One Town, One Product 
(OTOP) Program bolstered by Buy Local, Go 
Lokal thrust. 

On its 19th year, this event served as a platform 
for OTOPreneurs to regain their products’ 
market acceptability in the new normal by 
providing a promotional medium for patronizing 
home-grown goods.

Gov. Francisco Emmanuel R. Ortega III 
conveyed his message during the opening 
program on December 3, 2020 that the La Union’s 
Fairest trade fair reflects on the transformative 
governance initiative and solidified La Union 
not only for tourist destinations but also as an 
investment hub.

Two special settings were put up that 
showcased La Union food and non-food 
products.  Purposely highlighted were the 
newly developed products by the OTOPreneurs 
that were given five designs each by Ronald 
Rommel Viloria, a Go Negosyo mentor and 
design director/consultant. The Virtual Product 
Development for Bamboo Craft Manufacturers 
was implemented in November 2020 with 
Bancagan Bamboo Weavers Association, Kultur 
Siak Enterprises, Northway Arts and Crafts, and 
Turod Weavers Association.

Back-to-back with the trade fair is the Launching 
of the La Union OTOP Hub La Union website 
on December 18, 2020. Gov. Francisco 
Emmanuel Ortega III, Mayor Hermenegildo 

Gualberto, ASec. Demphna Du-Naga, ASec. 
Asteria Caberte and USec. Blesila Lantayona 
extended their messages of support during the 
ceremonial switch-on of the La Union’s fairest 
products made available online.

The otophublaunion.com is an e-commerce site 
initiated by DTI in partnership with the La Union 
Entrepreneurs for Progress Association, Inc. 
(LUEPA). 

There are 18 MSMEs on board:

1.	 Bacnotan Longganisa
2.	 Bancagan Bamboo Handicrafts
3.	 Bauang Crochet Association
4.	 D’Seno’s Creations
5.	 EDC Paperhaus and General Sales
6.	 Elyu Bayong and Beyond
7.	 Familiar Table Artisan Chocolate & 

Café
8.	 Green Valley United Cooperative
9.	 Gwenysa Enterprise
10.	 Halog West Producers Cooperative
11.	 Halo-Halo De Iloko
12.	 Kultur Siak Enterprise
13.	 Lomboy Farms
14.	 Nacionales Bibingka and Food 

Products
15.	 Northway Arts & Crafts
16.	 R.P. Lucina’s Loom Weaving
17.	 Rio’s Broom
18.	 Uncle Tom Food Products

Gradually, more local OTOPreneurs will be 
covered especially now that business entities 
and their patrons embrace the e-commerce 
phenomenon progressively.

The 19th La Union’s Fairest…An OTOP Trade 
Fair was participated in by 43 MSMEs from the 
Province of La Union. Notably, 27 are Kapatid 
Mentor ME Program graduates. The breakdown 
per industry cluster is as follows: Food - 19; 
Gifts, Decors & Housewares	 - 14; Furniture & 
Furnishings - 8; Plants - 2.

The fair generated cash sales and booked 
orders of PhP3.864M with an additional 
amount of Php117,000 recorded as sales 
under negotiation for a total of PhP3.982M. 
The Return on Investment for LUF 2020 was 
recorded at 756%, which means that for every 
PhP1.00 spent by the government, PhP756 was 
generated in sales by the exhibitors. 

-Michelle M. de Jesus
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Enabling MSMEs through Business Registration Forum

The Department of Trade and Industry – La Union Provincial Office, 
in line with its goal to bring more MSMEs into the formal economy 
and to propel the nation towards economic development 

through enabling business and advancing our micro, small and 
medium enterprises (MSMEs), is continually promoting and providing 
training that aims to improve the competitiveness and development 
of MSMEs.

As part of DTI’s mandate to assist the growth of MSMEs through 
capability building activities, DTI La Union through its Negosyo 
Centers strategically conducts Business Registration Forum (BRF) in 
every municipality in the province of La Union before the start of 
the registration period. This undertaking is in partnership with other 
registering agencies such as: Bureau of Internal Revenue (BIR), 
Social Security System (SSS), Philippine Health Insurance Corporation 

(PHIC), Home Development Mutual Fund (HDMF), and Bureau of Fire 
Protection (BFP).

Business registration involves enlisting small enterprises with the 
proper government agencies and obtaining the necessary permits 
to conduct business. The forum aims to provide basic information 
on the flow of business registration and documentary requirements 
needed from registering agencies, enlighten business owners on the 
benefits and incentives of registration, provide general information to 
business operators and would-be entrepreneurs on the mandatory 
requirements and procedures in business registration and operation, 
and increase the awareness of the participants on the services and 
programs that other government agencies may provide them. 
–Mark Joseph O. Alonen

Uplifting Lives of Dairy Farmers: 
Rosario Dairy and Pastries’ Success Story

Locally produced dairy products such as fresh milk, yoghurt drinks and chocomilk 
are made available in the local market by Rosario Dairy Farmers Cooperative 
since 2016. The cooperative buys the raw milk production of its members and 

process these into various milk products and sell locally within La Union and nearby 
cities.

Most of the time, the Coop is able to process and sell the volume of raw milk received 
from the dairy farmers.  Products are sold in the Coop’s shop located at Poblacion 
East, Rosario, La Union. 

However, the COVID-19 pandemic has disrupted the usual market channels as 
movement of people and goods became restricted. With no foot traffic and with public 
transport suspended, the shop is unlikely to make sales. For the first few months of the 
quarantine period, many of the dairy farmers have to give out their harvested milk to 
their neighbors for free rather than it go to waste. Some were also donated by the Coop 
to the frontliners as refreshments. 

Most of the farmer 
members rely on their 
farming activities as 
their primary source of 
income. With prices of 
palay, corn and other 
crops below the cost of 
production, the farmers 
incurred capital losses. 
The impact to the 
families of farmers was 
distressing. 	

The situation has put the 
Coop into a tremendous 
challenge. It is at this 
time of economic 

hardship that it should 
stand by its purpose 
– to be an instrument 
of uplifting the lives 
of its members. It has 
to stay operational to 
be able to buy the raw 
milk production of the 
members and create 
jobs. The situation 
compelled the Coop 
to step up and explore 
other channels of 
marketing including using social media and participating in bidding for government 
projects/programs. This approach proved to be the key to weather the pandemic. 

Thanks to Philippine Carabao Center, DTI La Union and DTI-LU CARP, for supporting 
our social media ad campaigns and referrals that yielded the Coop wholesaler 
partners. But more importantly, thank you DTI for the product development activities 
like, enhanced packaging & labeling, product laboratory testing/analysis, market 
linkages, trainings and mentoring that proved to be valuable in times of crisis. The 
shared service facility is beyond its cost as it planted the seed and inspired the dairy 
farmers to pursue dairy farming. 

With orders for the Coop’s milk products, more families are supported in their dairying 
livelihood and kept the jobs of at least 2 personnel.

Fortunately, the Coop got a contract with DEPED La Union during the time of pandemic. 
The coop supplied pasteurized carabao’s milk for their national milk feeding program. 
The milk feeding program has generated about 22 temporary jobs (2 shifts/day), with a 
rate of P300/day, many of them are displaced workers. In this time of pandemic when 
most families are in survival mode, the Coop is happy for the opportunity to help its 
members cushion the harsh effects of pandemic by providing work to its members. 

-Lyra Glaize G. Bac-ingan
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National Standards Week Celebration: 
Protecting the Planet with Product Standards Enforcement

The Department of Trade and Industry – La Union Provincial Office joins in the 
celebration of the National Standards Week. The event which is celebrated from 
October 8-14 of every year aims to increase the level of awareness of consumers 

on what standards are and its importance to everyone.

The National Standards Week celebration is an indication that standards play an 
important role in improving the needs of the government, business, and consumers in 
general. In this year’s celebration, DTI – La Union has lined up several activities to further 
engage stakeholders’ appreciation and awareness.

One of the activities conducted by DTI – La Union during the celebration of the National 
Standards Week is the Spot Inspection of Fire Extinguishers on October 8, 2020 to check 
compliance to specific requirements of PNS 15, Part 1 Series of 1989 (for dry chemical). 
Fire extinguisher samples were randomly picked up from the six (6) establishments 
engaged in the production and tested with the applicable PNS.

All six (6) samples passed the minimum requirements of fire extinguishers when these 
were tested on October 16, 2020 with the discharge capability test, which tests the 
discharge duration, and the right amount of chemical loaded into the cylinder. 

On October 13, 2020, City Vice-Mayor Alfredo Pablo R. Ortega, RD Grace Falgui-Baluyan, 
ARD Daria R. Mingaracal, and PD Merlie D. Membrere led the ceremonial destruction of 
confiscated uncertified products at the Sanitary Land Fill of the City of San Fernando, La 
Union. A total of Php 125,000.00 worth of substandard, uncertified, and non-conforming 
products were destroyed during the said activity.

One of the functions of DTI is to regulate certain critical products in the market to 
ensure its safety for use. These products are required to bear the Philippine Standard 
(PS) Quality and/or Safety Certification Mark for locally manufactured products and the 
Import Commodity Clearance (ICC) Certification Mark for imported products. 

As a result of the intensified monitoring and enforcement conducted by the DTI La 
Union Provincial and Regional Enforcement Team, several products were found to be not 
conforming to the marking requirements on DAO 02:2007. Among the products found 
in the market which do not bear the required markings were: Christmas lights, angle 
bars, GI pipes, lighters, receptacles, snap switch, PVC electrical tapes, GI wires, rubber 
plug, and LED light. These products were voluntarily surrendered by the owners of the 
business establishments to DTI for destruction. Administrative fines were also imposed 
against these business establishments as provided for under the abovementioned 
Administrative Order.

The activity aims to show to the public that DTI is serious and relentless in its desire to 
clear the market of uncertified products in order to safeguard the consumers. Further, 
the actual destruction of these non-conforming products would show that not a single 
confiscated products goes to the hands of the enforcement teams. 

–Mark Joseph O. Alonen
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Consumer Friendly firms receive 
DTI Bagwis Seal of Excellence Award
The Department of Trade and Industry Pangasinan Provincial Office continues 

to recognize Most Consumer-Friendly business establishments as part of its 
advocacy: “The Best Advertisement is from a Satisfied Consumers”. 

On her opening message, OIC PD Natalia B. Dalaten expressed her gratitude to the 
awardees who complied with the Bagwis requirements despite the adverse effect 
of the COVID-19 pandemic to their businesses and encouraged them to continue 
to be a consumer-friendly firms.

According to OIC Provincial Director Natalia B. Dalaten, DTI Bagwis Awards is a 
recognition granted to business establishments who complied with the following 
Bagwis Award parameters:

1.	 Compliance with Fair Trade and Other Consumer-Related Laws
2.	 With established Customer Relations and Services
3.	 Store Management and Operations
4.	 Socially Committed and Responsible Business Sector (For Silver and Gold)
5.	 Quality Orientation Management (For Gold Only) 

Due to COVID-19 restrictions and compliance with minimum health protocols 
especially physical distancing, awardees were group per batch in a two-day 
awarding ceremony held on November 26-27, 2020 at DTI Pangasinan Conference 
Room, Arellano Street, Dagupan City.  

A total of fifty-nine (59) awardees received their Bagwis Awards, eleven of which were 
Silver Seal of Excellence and forty-eight (48) Bronze Seal of Excellence. Awardees 
were also encouraged to level-up to Silver or Gold Category the following year to 
promote higher business standards to their clients. ###  Ruth Salazar
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DTI Pangasinan conducts series 
of Mall Trade Fairs

The second fair was conducted at SM City Rosales last November 6 – 19 and was extended until December 30, 2020 with 41 exhibitors, who are members of PEDAI 
and/or PHILEXPORT. It has generated a total sales of P4,193,955.00.  The Opening Ceremony was attended by Provincial Population Cooperative and Livelihood 
Development head Mr. Ellsworth Gonzales, representing Gov. Amado I. Espino, III; Pangasinan/Region I MSMED Council President, Mr. Howard Chua-Cham; DTI 
Pangasinan Provincial Director Natalia B. Dalaten; SM City Rosales Manager, Mr. Herald D. Eleria; PHILEXPORT Region I President, Ms. Jocelyn Ong Perez and 
Marketing Manager of PEDAI, Mr. Salvador Beltran.

The third fair was conducted at SM City Urdaneta Central last December 5 – 31, 2020 and was extended until January 5, 2021 with 28 exhibitors, who are members of 
PEDAI and/or PHILEXPORT. It has generated a total sale of P681,204.00. Guests present during the Opening Ceremony were District 5 Pangasinan Representative 
Ramon V. Guico, III, Urdaneta City Mayor Julio F. Parayno, III, DTI Region I Director Grace Falgui-Baluyan, DTI Pangasinan Provincial Director Natalia B. Dalaten, 
Pangasinan/Region I MSMED Council President Howard Chua-Cham and SM City Urdaneta Central Manager Eileen V. delos Santos. Likewise, the 2 partner 
associations headed by Marketing Manager of PEDAI Mr. Salvador Beltran and PHILEXPORT Region I President Ms. Jocelyn Ong Perez.

Due to willingness and interest of the exhibitors to promote their products, the Department of Trade and Industry had again coordinated with the management of SM 
City Urdaneta Central for an extension and It was approved until February 3, 2021, but with a minimal fee to be shouldered by 18 eager exhibitors. ### Jun Reyes

Amidst the pandemic that affected most if not all of the local MSMEs, the DTI Pangasinan Provincial Office was faced with huge tasks on how to help them sustain 
their operation. The strict health protocols that restricts mobility of people in order to contain the spread of the virus resulted to depressed markets causing 
MSMEs to reduce or stop production.

Aware of the current plight of the local MSMEs, The Department of Trade and Industry – Pangasinan Provincial Office have organized face-to-face trade fair and helped 
the local MSMEs promote and market their products in coordination and benevolence of the three (3) SM Supermalls in the province that provided the venue free of 
charge, namely – SM Center Dagupan, SM City Rosales and SM City Urdaneta Central. The activity was also in partnership with the two (2) associations, namely , 
Pangasinan Entrepreneurs Development Associations, Inc. (PEDAI) and PHILEXPORT Region I, that handled, selected and consolidated products of their members 
as exhibitors to these trade fairs. The fair was dubbed as “Gawad Pangasinan” Trade Fair and Exhibit which  means “Made in Pangasinan” in the local dialect and in 
“parangal’ in Filipino.

The first fair was conducted at SM Center Dagupan last October 1 – 31, 2020 with 44 exhibitors, who are members of PEDAI and/or PHILEXPORT. It has generated 
a total sale of P713,432.00. The Opening Ceremony was attended by Pangasinan/Region I MSMED Council President, Mr. Howard Chua-Cham; DTI Pangasinan 
Provincial Director Natalia B. Dalaten; SM Center Dagupan Manager, Mr. Abraham M. Malicdem; PHILEXPORT Region I President, Ms. Jocelyn Ong Perez and PEDAI 
Marketing Manager, Mr. Salvador Beltran.
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DTI Pangasinan intensifies 
FTL monitoring and enforcement 
amidst Covid19 Pandemic

DTI Pangasinan Provincial Enforcement 
Team conducted series of monitoring 
and inspection to check the business 

establishments’ compliance with Fair Trade 
Laws (FTLs) and to ensure the safety of 
the consumers by eliminating uncertified/
substandard products in the market. 

Despite the risk brought by the COVID-19, DTI 
Pangasinan was able monitor and inspect a 
total of 2,665 business establishments in the 
whole province which composed of Grocery 
Stores and Supermarkets and Hardware 
Stores, Appliance Stores and Auto Supply 
Stores. Out of the total number of monitored 
firms, only 21 were formally charged and 
penalized amounting to Php 392,500.00. 

Of the 21 non-compliant firms, 3 were 
charged under the Price Act (R.A. 7581), 2 

for Price Tag Law (R.A. 71), 1 under Labeling 
Law, 1 under Business Name Law (R.A. 3883) 
and 11 firms were charged under Standards 
Law (DAO2:2007) and R.A. 4109.

OIC Provincial Director Natalia B. Dalaten 
warned the business owners to comply with 
Fair Trade Laws implemented by the DTI to 
avoid being penalized and undergo rigorous 
process of Adjudication Proceedings.

Also, OIC PD Dalaten reminds the buying 
public to be more cautious in buying 
consumer products and services, always 
check product markings, patronizing certified 
products and exercise their consumer rights. 
“A Vigilant Consumer is the best Protected 
Consumer” PD Dalaten added.

###  Ruth Salazar
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LIVELIHOOD SEEDING PROGRAM HEAD 
STARTS IN PANGASINAN

In response to the need for MSME development 
and to contribute to business continuity 
amidst of the COVID-19 pandemic, the 

Department of Trade and Industry implemented 
the Livelihood Seeding Program while observing 
the prescribed health protocols in 47 LGUs in 
Pangasinan covering 304 barangays.

The Livelihood Seeding Program - Negosyo 
Serbisyo sa Barangay (LSP-NSB) and Livelihood 
Seeding Program – Pangkabuhayan sa 
Pagbangon at Ginhawa (LSP-PPG) aim 
to uplift the economic well-being of the 
target beneficiaries by generating livelihood 
opportunities and additional source of income 
through extending assistance and awarding of 
Livelihood Starter Kits to selected beneficiaries.
	
With the help of our 21 Negosyo Centers and 
Barangay Development Councils (BDCs) 
together with the LGU officials, DTI reached 
out for over 6,693 individuals orienting them 
with the DTI Programs and Services. Among the 
number, 840 clients were given DTI assistance.  
While the partner entities lend a hand in the 
identification of the target beneficiaries, the 
DTI conducted the evaluation and was able 
to turnover 299 livelihood starter kits under LSP-
NSB and 442 livelihood starter kits under LSP-PPG 
with the total amount of PHP 6,074,857.12. The 
livelihood starter kits awarded were in the form 
of grocery package, bigasan package, salon 
and manicure/pedicure package, bakery 
package, t-shirt printing and souvenir package, 
carinderia/canteen package, food processing 
package, and other negosyo packages 
requested by the beneficiaries.

The Livelihood Seeding Program looks forward 
for the eligible beneficiaries to be equipped 
and empowered with the necessary skill to 
effectively start and run a sustainable business. 
It also hopes to contribute with the current 
administration’s dream for the Filipinos to have 
a “Matatag, Maginhawa at Panatag na Buhay” 
under Ambisyon Natin 2040.

### Apple Kate Santos

DTI REGION 1 - ANNUAL REPORT | 2020 39



Rimat Ti Amianan
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We are immensely grateful to everyone who made this publication possible.
Every effort is made to provide accurate and complete information in this publication.

Our sincerest apologies for any unintended errors, misspellings or omission of names and information. 
Some photos are sourced out from the web. No copyright infringement intended.

Follow us: @DTI.Region1

COVER Photo: Bamboo arts and crafts sold at KulturSiak OTOP Hub La Union. 
Check out their products at https://www.otophublaunion.com


