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The Cover

Words are powerful. Thus, DTI opted to play
with words for this year's annual repo
Inspired by CNN's word clouds, the
team brainstormed a coterie of words

the graphic design creates a m
and phrases that propels one to
operating environment.
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The year 2009 will be remembered for two events that'tested

our mettle as a people: the lingering aftermath of the global financial meltdown

and the devastating effects of super typhoons “Ondoy” and “Pepeng.” How we managéd to cope

with the business difficulties and rise above the challenges of this extraordinary year is indeed a story worth telling.
We highlighted our learning curves and put tabs on our orchestrated efforts 10 Innovate, strategize and think out of thdg box.

Ourefforts centered on the implementation of the DTI-Comprehensive Livelihood and Emergency Employement Program (CLEEP), which embarked
on programs and projects that turned crises into opportunities, such as Price Monitoring. Philippine Food Caravan, and CLEEP Station, among oth-
ers. By "‘Safeguarding Consumers in the Face of Nature's Wrath,” we initiated the establishment of our DTl Command Center, Price Control and MDC
Infra Fund for victims. Lastly we undertook measures by “Laying Down Safety Mets for Industries” 1o alleviate the effects of the globallfinancial crisis,

particularly on exporters and importers.

As far as our strategic prionties are concerned, the Department focused on nurturing and enhancing our MSMEs to strengthén our mandate
of Growing Businesses in the Countryside. By Intensifving Consumer Protection, we reinforced our vigilance in monitoripg prices, used
media’s power to promote consumer advocacy, encouraged the growth of businesses with our half-priced r'egistratmr:ind proclaimed

ol

our DT Accreditation Office as National Accreditation Body. We explored emerging markets, boosted native products and sought a niche
for the creative industry through our Recovering Exports output. We continued 1o strengthen economic ties with our major trading
partners -the United States (US) and the European Union (EU). Underthe auspices of the ASEAMN-US Trade and Investment Facilitation
Arrangement (TIFA), the ASEAN, of which the Philippines is a member, and the US enjoy robust trade and investment rel&tions. Proudly,
our country chairs the Trade Finance Dialogue initiative of the TIFA's framework of cooperation. Likewise, 2009 also signaled remark-
able progress in the negotiations for an RP-EU Partnership and Cooperation Agreement, a forerunner to a Free TradeflAgreement be-
tween the two parties. As part of our initiative on Bringing in Investments, we helped revitalize the garments industry, provided incen-
tives to MSMEs, further reduced processingtime for business name registration and licensing and boosted infrastructure involving 1CT,
green and energy projects. We tried our best to Institute Best Practices, thus, we institutionalized activities on Anti-req Tape, pursued
our E-ccommerce as we commit t0 process innovation and automation, and assisted specific sectors like women and PWD.

Looking back at 20092 fills us with hope and gratitude. Hope, because we emerged from an extremely challenging year with our
faith in our ability to prevail over difficulties. Gratitude, because we know we could not have done it without the staunch and
constant support of our parthers in the private sector as well as our fellow government servants.

Mabuhayv!

Peter B. Favila
Secretary
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A year of hard work and test of wills, a roller-coaster ride with the lingering ] L
impact of the recession, a difficult time In the yvear of the Earth Ox—these : I I i ts o
are just some of the phrases pundits used to describe global and local _ ' _ ™

businesses in 2009. The DTl management and staff regarded the tough
times, the traumatic calamities and the continuous tightening of belts as == : = f
obstacles that needed to be faced squarely and challenges that demanded e

constant innovation and creativity The Department proudly heralds its top 8 Cmay gy gy | S

three banner stories for the year -~ =

DTI-CLEEP: Creating Opportunities Amidst the Crisis — Programs and projects on
Massive Training, Price Monitoring CLEEP Station, Philippine Food Caravan and
Diskwento promoted entrepreneurship and provided livelihood and employment
opportunities especially for the displaced workers.

Safeguarding Consumers in the Face of Nature's Wrath — To mitigate the distress
brought by typhoons "Ondoy” and "Pepeng”™ DTl initiated the following DTI
Command Center, Price Control and NDC Infra fund for victims, among others.

Laying Down Safety Nets for Industries — With exports and investments slowed
down, DTl embarked on projects like the Exporter's Expo, and PEZA One-Stop

Workers Assistance Center (POSWAC) 10 assist exporters and investors.

mr'egarded‘“tuughtimes

HEI]I]EtHI:lEE th“tnEEdEdtu be faced
mdchallengesthatdemanded squarely

constantinnovationand Creativity

Our Strategic Priorities

Growing Businesses in the Countryside

DTl zerced in on nurturing enhancing and strengthening MSMEs through
financial grants and loans under the SULONG and micro-financing programs.
It sought ways to promote indigenous raw materials, design services, Product _,h 1
Depot, NTF, IFEX-Partner in Region Program and recognized talents by awarding
outstanding MSMEs. To assist in the government's CARP. the Department also
promoted Agribusiness Enterprises in Ag€rarian Communities. Under its RuMEPP
and SMEDSEP. DT| forged linkages with finance and business development
services 1o develop rural micro enterprises.
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Intensifying Consumer Proteclion
The Department Increased its vigilance in monitoring prices and was stricter in

.H.s-. —-.ur._ v implementating Mandatory Certifications to curb the proliferation of substan-

dard products like motorcycles, helmets, visors, LPG, Christmas lights and school
supplies. It initiated programs such as the Pandesal ng Bayan and Maximum

- Retall Drug Prices. The OTI Accreditation Office was also proclaimed as the Na-

tianal Accreditation Body. It maximized the utilization of media in radio programs
like "KATBP" and “lkaw at Ang DTl sa Batas ng Barangay” as part of its consumer
= /advocacy program. Similarly, programs on business registration, complaint han-
dling and resolution, contractors’ licensing, and standards and conformity as-
sessment paved the way to further encourage the growth of local firms.

Recovering Exporis

DTl sought and grew a niche forthe Creative industry while intensifying BPO and
KPO through locally-held fairs (e-Services, Manila FAM.E.) and overseas fairs
(Gulfood, Hong Kong Filmart, Thaifex). It also explored emerging markets for
service and commodity exports to the Middle East, Vietham, Guam, Russia and
China. DTl provided traditional products a market in the modern era through
events like the Philippine Bag Exhibition and Organic Summit and the continu-
ous presence of One Town, One Product (OTOP) goods in major market centers.

Bringing in Investmenis

The Department helped revitalize the garments industry with constant dialogue
with the US for the approval of House Bill 3039. |t also covered provisions in
the 2009 Investments Priority Plan 10 provide more incentives to MSMEs and
institutionalize NERBACs in all regions, resulting in reduced processing time for
business name registration and licensing. It undertook programs involving in-
formation and communications technology (ICT), green and energy projects to
boost the development of infrastructure in the country.

Instituting Best Praclices

Understanding the basis for "service with integrity,” DTl intensified its Anti-Red
Tape Initiatives like the Citizen’s Charter, DTI Direct, DTI Code of Conduct and
MRAP. [ts E-initiatives like the PBR, Public Key Infrastructure, and PEZA's elP
system continued to help create and foster an environment conducive 1o busi-
nesses. The Department also assisted the women and PWD sectors to instill
excellence and values in doing business.

DTl initiated activities in the regions to showcase its world-class products under
its OTOP Program, thus, products like the bayong bamboo, water lily and pan-
gasius became DTl's new “rising stars.” On the other hand, DTI's success stories
from its 34 posts in 24 countries are testaments to the Department’s desire to
pro mf.}t?wd iIntervene to attract investors t0 do business with the Philippines.



EER

 Great

1)

Beginning March 2009, DTl Regional and Provincial Offices carried out activities'focused on massive train-
Ings and seminars on business opportunitiesstarting a business, skills demonstrations, business counsel-
ingrandiReferral Information Service Consultancy (RISC). In response to the President's directive to draw up
livelihood and emergency.employment opportunities to protect the most vulnerable sectors —the poor— all
provincial offices provided seminars on business'opportunities, starting a business, and skills. demo every
Tuesday on the first and third weeks of the month.

FANNER STTIRIES
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Comprehensive Livelihood Emergency Employment Program (CLEEP) Stations were established in all re-
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gions nationwide in order to provide the necessary assistance li'e’ business consultancy senvices, 10/ diSzu =3

inglppontunitiesamidst the Crisis

Massive Training

Atotal of 161,810 participants attended the free semi-
nars conducted nationwide. Some 2798 massive
training programs were implemented ranging from skills

training to business management courses. The entre- L=

preneurship seminars on BEST Game and How to Start
a Business had the most number of runs while the skills
trainings on Flower Arrangement, Beadworks and Meat
Processing were the top requests in the provinces.

Bantay Presyo Project

This project aims 10 ensure safe, better quality, reason-
ably priced products, and provide emergency employ-
ment to displaced workers or their dependents. In MCR
alone, a total of S00 price monitors were hired and an-
other 500 in CALABARZON to monitor the prices of ba-
sic and prime commodities in supermarkets. Atotal of
1,791 price monitors were hired by DTl nationwide.

CLEEP monitors were also tasked to check if LPG deal-
ers and retailers complied with mandatory Philippine
Standards for LPG cylinders. Atotal of 10 LPG refillers
and 1,453 retailers were visited, of which, three refill-
ers and 138 retailers were found violating the manda-
tory Philippine Standards. As a result a total of 130
LPG cylinders were confiscated.

Aside from monitoring 22,170 establishments, The
DTl Bantay-Presyo Team also effectively kept an eye
on health products, delivered relief goods to typhoon
victims, disseminated over 3 million flyers and 6,000
posters for DTl information campaign, and supported
DTl in the enforcement and compliance of trade and
industry laws.



DTl brought the Morthern Philippines Food Caravan 10 eeveral

-ﬂfenues such as the University of the Philippings Suniken Gatraens
IxQuezon City in May and Luneta Park in Manila in June 2009 a5
” artt}f its aim o provide lower-priced fo0d products 10 CORSUMErSH
Yextend marketing assistance to MSMEs, and promote awareness E&- .-..1
.ggvemment initiatives to mitigate the effects of the global financi .g
b 1515,

h.-f' Mers directly sold their products to hetro Manila consumers a
pali-gate prices. In the Quezon City bazaar alone, a tetal of l43
e -!1SME3 from the llocos, Cagayan Valley CAR, and Central Luzon*'
egtons participated. Upland and lowland vegetables, processegdl
Enecats dned and fresh fish, organic rice, condiments, vegg: L

Gd[ES, sweets and delicacies were some of the products sold 'E
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WEiskwento started as a joint project among DTl DOLE and tRE]
Bilstional Wages and Productivity Commission. The (I partneré
guich the private sector by mobilizing manufacturers to sell 1000
BEEAlCtS at manufacturer's price. The Project generated a total
of Bhpl& S million in sales, which was parficipated 1n by 62
) man ufaﬂturers and 124 531 buyers.
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SafequardingConsumersi te Fagget Nattre's Wrath

The year 2009 will be remembered for the devastation of typhoons "Gndoy” and "Pepeng ™ two of the deadliest tropical

storms 1o have hit the country in recent memory. It claimed lives, destroyed animals, crops.and properties :

of virtually. incalculahle proportions, DTlmade sure that consumers were still safeguarded n Spite of the Chags. i!”’-r'rhl_! hl?,l[]h[s:;f the iWI] tw]hnﬂﬂ 3
5 o Ml et i i e ]

llis Eommand Centerfacilitatedt
e smont st ButionGrdEvailanil iy
o gDodsf 9 consumers: "

DTl Command Center

To ‘mitigate the impact of rising prices of basic and
prime commodities, DT| set up.a Command Center to
serve as a focal point for information on prces. and
supply of. basic necessities,” particularly fon areas
declared under a state of calamity.

Eighteen Action Officers manned the Command Center
from 6am-9pm, in coordination with DT Directand
regional and provincial officesgnationwide. from,28
September to 14 October 2009 *The Center Teceived
calls from consumers with concerns either on price
adjustments oronthe delayed deliveries of basic goods
critically needed in the affected areas.-— [The Center
facilitated the smooth distribution and avallability
of goods by coordinating with the different suppliers
and manufacturers of basic and prime necessities.
A total of 197 price and supply related concerns
were received through 93 calls made directly to the
Command Center, 21 calls to BT| Direct, 21 SMS, and
12 e-mall messages.




Price Control

At the height of the two calamities, manufacturers of basic necessi-
ties and prime commodities were enjoined to make their products
available to the affected areas 1o avoid shortage of goods as well
as prevent unscrupulous businessmen from taking advantage of
the situation. With the lifting of the price control on 16 Movember
2009 under NPCC Memorandum Circular No. 001-2009 signed
by Secretary Peter B. Favila, DT| published suggested retail prices
(SRP) of basic necessities and prime commodities to continue to
guide consumers with prevailing prices of basic goods.

NDC Infrastruclure Fund

On 22 October 2008, the President signed Executive Order 824-A,
which authorized the: National Bevelopment Company (NDC) 10 is-
sue bonds for the rehabilitation and reconstruction of government
facilities damaged and destroyed by typhoons "Ondoy” and “Pep-
eng.” Proceeds from the PSO billion worth of bonds issued by NDC
were aligned to infrastructure projecis carefully selected by the
NDC, National Disaster Coordinating Council, Department of Public
Workes and Highways, and the National Economic and Development
Authority.

Government infrastructure“facilities for rehabilitation and repair
consist of roads, bridges, dams, school bulldings ahd hospitals,
among gthers.
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BuSinesses d|I:]F:'
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‘?gq-es slawed and prn:}ﬂts squeezed, the private sec-
t@r%alled ‘onithe government 10 keep the sector afloat.
1] h’efp e:-:parters move their excess inventories, the
DTI thmugh thellnternational Trade Group, conceived
I—En}(p‘{:urterﬁ* Expo 20095 The event, partly subsidized
Eyim; E)epartment provided exporters a venue where

er ers : theYgcantse|litoithe domestic market.
expo-2003 .

|

Frn:}m March 2009 six. expos were organized— four
clafineMetrorManila, one in Cebu, and another in
Davat} Cumulatively, the expos generated Php 27.12
zmllmn in sales.

Sales Generated, Exporters’ Expos

Sales
Dates VEnue Exhibitors Visitors
at MUE hitors Visito (PhP M)
March Pasay City LlG 42372 B 22
Apil Pasay City 147 | 1542 | 2.35
Juky Pasay City 128 2,296 343
Daveso City 11 I — | &4
August - :
Cebus Cily | — | JB3
October | Pasay City i7va | 2825 2 86

and PEZA counter the operational force majeur
e¥Sontentthe impact of the global crisis, firms regis-
' tereﬁunderme Board of Investments (BOI) were pro-
vided wﬂh the following measures. suspension or de-
rerment affthe’ Income Tax Holiday requirement, and
guep ngr@n oM Export Reqmrement Compliance.



Meanwhile, the Philippine Economic Zone Authority's (PEZA) cre-
ated the following actions to alleviate the impact of the crisis:

* VAT-Zero on Fuel Purchase of PEZA enterprises. Certificates of
VAT-zero rating onfuel purchases were issued to companies’ shuttle
buses/transport vehicles being used to ferry employees in export
processing zones. PEZA-registered enterprises were able to pur
chase fuel with zero VAT in gasoline stations within the immediate
vicinity of the zone. As of March 2009, 37 enterprises availed of
the scheme in transporting a total of 19 841 zone workers daily.

* Annual Rental Fees and Lot Lease Rates Retalned. PEZA froze
annual rental fees in four government-owned ecozones. Aone-year
suspension of the &% annual rent increase was implemented in the
Cavite, Baguio City, Bataan, and Mactan Economic Zones. Mean-
while, lot lease rates in these four zones were retained at the 2008
lease rate level, notwithstanding the prescribed intended increase
as previously approved by the PEZA Board.

* Income Tax Hollday suspended. The PEZA Board approved the
suspension of the ITH for enterprises which temporarily suspended
their operations as a result of the crisis.

* POSWAC In Actlon. The PEZA together with the Department of
Labor and Employment and Technical Education and Skilla Devel-
opment Authority, launched the PEZA One-Stop Worker's Assistance
Center (POSWAC) in March. This was intended to link up displaced
ecozone workers with new and expanding locator companies which
were open to hiring, as well as with government agencies tasked to
provide training programs, livelihood, and credit assistance.

The following services are available at POSWAC:
¢ Profiling of displaced ecozone workers
* |ssuance of Certificate of Eligibility for
all assistance schemes
e Provision of information on job vacancies
| * Conduct of job matching/placement
¢ Grant of livelihood assistance
* Referrals for training and scholarship vouchers
* |[ssuance of pre-employment documents

6002
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With practically 80% of the Filipinos living in the countryside, the Department took the responsibility of creating a - | i~y Sl

thriving enterprise environment to strengthen commerce in tre rural areas.

Financing supporl provided

Financing releases underthe SME Unified Lending Opportunities for Mational Growth (SULONG)
Program amounted to PhP31.81 billion. The Program benefited 36,99% SMEs and supported

420,668 jobs.
SULONG Program, Yearon-Year
2009 2008
Loan Releases No. of Jodss Loan Releases NO-. o Jots
(PhiP K Apcounis | supported (PhP M) Accounts | supported

DEP 7,592 564 04,002 11,630 1502 | 145381
LEBF 21,883 10,289 273,542 20,001 11,323 250018
NLDC 32 247 404 36 260 451
Philesm | 278 73 | 3448 283 | 64 3,533
Quedancor | 14 1 181 164 125 2,306
58 Corp. 1825 | 78S = 331815 3005 | 1091 | 37560
550 186 25,066 25,376 455 o6,301 26,301
TOTaL 31809 35,905 | 420,668 35,596 10,866 495 556

Meanwhile, the Department, through the Small Business Corporation, released PhP141 4M
loans to rural microenterprises in 13 of the country's poorest provinces under the Rural Mi-
croenterprise Promotion Program (RuMEPP). Loan beneficiaries were enterprises engaged in
trading, handicraft, food processing transportation, and services.

Training courses conducted
Through its regional offices and special training centers, 1.e., Cottage Industry Technology Cen-

ter (CITC), Philippine Trade Training Center (PTTC), and Construction Manpower Development |

Foundation (CMDF), the Department conducted 951 training programs and seminars which
benefited 37,286 MSMEs in 2009.

Business development services (BDS) were extended through CITC to formal and informal
enterprises to help them become competitive and sustainable community-based enterprises
(CBEs). CITC strengthened 1% new CBEs in 2009.

17 —

Number of tralning programs conducted, JﬂE‘Jh‘-ﬂ'fﬂ_E_J}EHEﬁdEHE'S

Mpency

PTIC

CMDF

TOTAL

Training Programs

Trade business management

Quality and productvity

Special programs

Competency Bulding Programs coverning
Wearables, Giftware and Holiday Decor,
Food, Home Furmnishings, ets.

Construction Managemant & Safaty, Skills
Traiming, Superviaory Development & Trainers

Mumber
of runs

110
91
171

403

17e

a51

Mumberof |

participants
4 818
2 6BT
6,261
158 436

4,104

a7 286
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The UNTQUENESS of the country's tOp products needs to be put in the Spotlight. in
its unrelenting drive t0 support the growth of MSMEs, activities were geared towards making
locally-advantaged products rise, shine and come into their own.

Project Bayong aims to come up with a “green” solution to poverty through the conduct of
sustainable economic activities. The "green” solution rests on 3 pillars: 1. Livelihood Develop-
ment, 2. Environmental Protection; and 3. Consumer Advocacy. Target beneficiaries are the
municipalities of Cavinti and Luisiana in Laguna where 2,639 MSMEs have been producing
pandan bayongs, farmers, laborers, OSYs and the unemployed residents of the said munici-
palities were identified as pandan gatherers, weavers and processors.

Water Lily Project. Long considered as waste, water lilies now provide livelihood as raw materi-
als for handicraft, fertilizers and charcoal. DTI hired water hyacinth gatherers for its emergency
employment program and provided livelinood assistance in the form of technology trainings,
product design ideas, and marketing assistance. The endeavor resulted in the development
of 22 community-based enterprises and fifteen sole proprietorships in Laguna, generating
PhP2 4M in domestic sales, PhP20M in investments, and 2,220 jobs.

Pangaslus, otherwise known as Cream Dory, has been building a reputation as basic and
alternative ingredient in several culinary and local cuisines. In partnership with the Bureau
of Fisheries and Aguatic Resources (BFAR) and LGUs, DTI conducted research work, business
opportunity seminars, technology transfer trainings, product development activities, marketing
assistance and credit facilitation for investors, farmer-growers and processors in Region 12
with total investments reaching PhP144 6M.

Engineered Bamboo. In April 2009, CITC conducted a consultative workshop in Maragondon, Cav-
ite to discuss the creation of a core group for the production of bamboo slats. The project was able to
turn-over its first batch of manufactured desks last six months laterto the G Paule Elementary
School in Sta. Catalina, Lubao, Pampanga with the President witnessing the turn-over ceremonies.

Sub-contracting Partners on Innovatlon (SPIN). The SPIMN Program, a joint initiative of DTl
and private organizations, provided employment to rebel returnees and poor in conflict-free
areas as sub-contractors to fifteen exporters. Rebel returnees and indigents underwent skills
training such as craftsmanship and handicraft weaving. Atotal of 4, 037 jobs were generated
from 215 MSMEs created and 65 existing ones assisted. Total investments were pegged at
PhP10.2M, domestic sales at PhP6.8M, and export sales at US$16. EM.




Promotion of Indigenous Raw Materials

The Bureau of Domestic Trade (BOT), in coordination with the Center for International Trade
Exposition and Mission (CITEM) and the Regional Operations and Development Group (RODG),
mounted the following exhibits and expositions of indigenous raw materials and new process
applications:

e Semi-Processed Materials Expo, a fair featuring 44 semi-processed indigenous materials,
held within the National Trade Fair 2009 in March 2009 at the SMX Convention Center. Atotal
of PhP10.EM in sales was generated.

¢ [ndigenous Raw Materials Showcase exhibiting various production processes that are
applicable to abaca, capiz, glass, kusot, palma brava, tobacco, vines (labtang), and water
hyacinth.

e Gift Packages and Packaging Materials Exhibit featuring 48 prototypes of new gift pack-
ages and packaging materials using indigenous materials like waterlily, rubberized bamboo,
banana bark, rattan, and seagrass.

Organization of National Trade Fair

RODG and CITEM organized the 18th hNational Trade Fair with the theme Tour of Filipino
Creativity” Held for the first time at the SMX Convention Center on 12-15 March, NTF 2009
had a total of 209 exhibitors, a 19% increase over last year's 1/6. The event generated 874
buyers and total negotiated sales of PhPB&Z.6M. Home furnishings accounted for 45% of total
sales, while fashion accessories was 18%.

Design Services and Promotion

The Department, through the Product Development and Design Center of the Philippines
(PDDCP), provided design services and technical assistance to 849 MSMEs. Moreover, PDDCP
organized the following exhibitions in 2009

« KD/Knockdowns exhibit was staged on 29-31 January 2009 and was visited by 862
viewers

e Colors and Trends 2009 and 2010 summarized interpretations of prevailing colors,
forecast books, and observations of tradeshows. The exhibit drew 2,654 guests.

* Cavong exhibited design updates of the bayong 1o sustain and vitalize the interest and
market potential of the industry.

* | aruan at Laruan showcased innovative designs on toys and play areas. A total of 23
products or prototypes were developed and more than S00 viewers withessed the creative
designs made by MSMEs

e [Ised/Renewed showcased furniture, bags, and useful housewares made from
blodegradable waste.

14 m—

PHILIPFFINE ™,
LPRCDUCT |
A DEPOT




= fioouiea
= arenimani
= f

Philippine Product Depot

On 11 August 2009, DTl formally opened
the Philippine Product Depot at the HK
Sun Plaza located on Macapagal Drive,
Pasay City. The launching was graced
by President Gloria Macapagal-Arroyo.
The Product Depot showcases over
1,000 One Town, One Product (OTOP)
products made of indigenous materials
from all regions nationwide. By Decem-
ber 2009, the Product Depot had gener-
ated a total of PhP4 6M in sales.

Negosyo MSME Summit

The Micro, Small and Medium Enterprise
Development Council, chaired by the DTI
Secretary, partnered with the Philippine
Center for Entrepreneurship-Go MNego-
syo for the Negosyo MSME Summit held
on 8 July 2009 at the Megatrade Hall
3 of SM Megamall in Mandaluyong City
whereinentrepreneurs, academe, NGOs,
government agencies, and private sector
institutions gathered to deliberate on is-
sues facing the MSME sector. The event
was attended by some Z 600 guests.

Pariner Region Program

The PartnerRegion Program is adevelop-
mental program of the International Food
Exhibition (IFEX) Philippines. Featured in
this years Partner Region Program was
Region 10 (Morthern Mindanao). CITEM
organized the program in partnership
with Packaging Research & Development
Center, DTI-RODG and PTTC. Atotal of 17
MSMEs received interventions in the ar-
eas of product development processing
packaging and market development.

MSME Awardees

Cutstanding business entrepreneurs ought to be rec-
ognized and emulated. They not only provide inspira-
tion, they serve as templates for winning strategies
and cutting-edge management styles. During the
Micro, Small and Medium Enterprise Development
Week which was held on 068-12 July 2009 at the
SM Megamall, nine entrepreneurs from all over the
country were conferred Presidential Awards as Qut-
standing MSMEs. The awardee

Micro Enterprise Category

1. Roger and Beth Pilinut Candy, Albay r"Lu:r:u n)

2. Dood's Enterprises, Negros Occ Vas
3. Lao Integrated Farms, Da'x-.ju .__1¢| sur |,.E..1|rqun.au._.uj

Small Enterprise Category
J. Emmanuel PF—]“TI"iF“'J r'Z"*am ﬁrn.e: 5=1r (Luzon)
2  Filbake Food Ct )

i.

- »1|““| \" taw asig _.-|,|:_"|9 .Lw-_ﬂ’h—r—
3. AMS oyees Fresh Fruits Producer
G -m;u~rr3T ve, Davao del Norte (Mindanao)

In addition, 26 government and private institutions
were also given P sidential Citations for Best Prac-
tices for Then outstanding programs and services
that assisted the MSME sector in the following areas:
1) creating a business and investment enabling envi-
ronment, 2) providing access to finance, 3) providing
access 1o market, and 4) enhancing productivity and
efficiency.




FOREIGN-ASSISTED PROJECTS IN MSME DEVELOPMENT

DTl forges strang parinerships

with foreign funding agencies which
believe in the noble MISSION of
improving the quality of lives

of the rural poor

through

business SKIIS development

and Self-sustaining sctivities.

Through the years,

the impravement of

the local business Climate
and created s growing legion
of astute entrepreneurs.

Rural Microenterprise Promotion Programme
(RuMEPP)

This 7-year Programme assisted by the International
Fund for Agricultural Development (IFAD) enables
poor households and entrepreneurs to gettechnical
and financial support for micro-enterprises, which
can, in turn, benefit other poor families through new
job opportunities. As of December 2009, a total
of PhPS5 .51 million had been released under its
microfinance credit component, serving a total of
9 248 micro entrepreneurs (MEs) while 8543 MEs
benefited from the various business development
services that were extended

“Shindan” for Philippine SME Counselors

The SME "Shindan® for Philippine SME Counselors
Project, a Japan International Cooperation Agency
(JICA)-assisted program, aimed to enhance the ¢a-
pacity of SME Counselors towards providing more
effective and efficient delivery of business devel-
opment services to SMEs. In 2009, 3% DTl SME
Counselors underwent Level 3 training or on-the-
Jjob counseling (OJC), wherein the counselors were
required to assist MSMEs from selected industries
in their respective provinces. This on-the-job train-
ing improved the skills of DT counselors by provid-
ing exposure and first hand experience on busi-
Nnesses.

Private Sector Promotion - Small and Medium
Enterprise Development for Sustainable
Employment Program (PSP-SMEDSEP)
Implemented by the German Technical Cooperation
(GTZ), SMEDSEP assists provinces in the Visayas in
harmonizing and localizing the SMED Development
Plans so that SME development is implemented
and monitored jointly by the public and private
sectors. Atotal of 10 LGUs have streamlined their
Business Permit and Licensing System (BPLS) and
showed that business registrants have reduced by
73% their expenses in securing a new business
permit while renewals begot a 74% reduction in bu-
reaucratic expenses.

Local Regional

Economic Development (LRED)

Similarly introduced by GTZ, LRED is a participa-
tive planning and implementation process wherein
public and private stakeholders in a locality work
together to improve conditions for economic growth
and employment generation. First implemented in
the Visayas, DTl started to replicate LRED in other
areas of the Philippines in 2009,




DTI-COMPREHENSIVE AGRARIAN REFORM PROGRAM

DTI-CARP prowvides assistance to
703 Agranan Reform Communities
5)
267 other communities
across the |_:|j]|_:'-|¥_r:,-'
The assistance comes in the form of

establishing MSMEs,

training and seminars,

feasibility studies,
market development activ
and consulta NCY services
DOTI-CARP's extension activities have
elded PhP849

DAVECO Agrarian Reform Beneficiaries (ARB)
Cooperative
Calinan, District Davao City

Processed Pineapple Products. The cooperative’'s
enthusiastic response 10 wvarious assistances
extended by government agencies resulted in
trainings on productivity improvement, skills
upgrading managerial seminars, and a local study
mission which brought the ARBs on a study mission
t0 a pineapple processing plant in Camarines MNorte.
It was also the year when the cooperative reached
a milestone of sorts when it secured from the
BFAD LTO after it had invested substantial financial
resources on Improving the pineapple processing
plant. The seven members of the group were also
beneficiaries of CLEEP trainings on handmade
paper, paper novelties, and candle-making.

Munoz Science Cily (MSC)
Food Productis
Science City of Munoz, Nueva Eclja

Herbal Concoction/Tea Products. From the
fledgling livelinood project it once was in 2001, MSC
Food Products is now a "big brother” 1o budding
entrepreneurs.  Aling Letty Basubas, the proud
owner of MSC food products, acquired a Bureau of
Food and Drug the license 1o operate (EFAD LTO)
and is a regular supplier of rice coffee, rice cookies,
ginger tea, ginger tea with lemon grass, malunggay
tea, garlic tea, carrot tea, pandan tea, turmeric tea,
ginger apple tea, and squash tea. Today, these
products are being sold in different supermarkets
in Mueva Eclja and the Mational Capital Region.
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Intensifying Consumer Protection i ; ! L

The Filipino consumers are largely DTI's reason for R - |~ ﬁ:ﬂDO'baI{eriesﬂ' the general public was
being. By mandate, it is the Department’s pledge to g, | able to avail of the affordable price Of

safeguard and protect the consumers from unscrupu-

lous vendors and business malpractices. Vﬁgﬂﬁaﬂce af’? :: "
heightened consumer ed ucpatlon

e Monitonng are our battle cry > - L '

DTl required manufacturers of basic necessities
and prime commodities to submit the SRPs of
their products and the reasons for impending
price changes. Every Wednesday, the prevail-
Ing prices are posted in the OTI website and in
the Business Mirror. DTl also assisted the De-
partment of Energy in checking the supply and
prices of LPG by mobilizing DTI field offices to
include the 11kg cylinder in their monitoring.

Monitoring and Enforcement of

Fair Trade Laws (FTLs)

In 2009 196542 establishments were
monitored nationwide, of which 1,535 es-
tablishments were found not complying with
the FTLs. A total of 319 firms were penalized
and imposed a total of PhP 3,404 100 in fines.

Compliance o Fair Trade Laws

DT.-mnimrEd ﬂﬂll‘l’!pﬁﬂnl:;a Firl'l'lﬁ- hmﬂunt ﬂf - H . :. ' : s . ] . . CEPDuTine Oeine md, ©F|
firms Rate penalized fines collected Il \ o ’

Year

= i [l | Pl e LU ML LR Akl III.L'I-J-I-I.FI -In.llnl' {]° L

. o, 2
on llu m m Ihﬂ I'llnn m e e T ]
l-#lll. EO 821 listed five medicines for

22 2,285, tlElﬂ

iE——-




Enforcement Activities g,
Manufacturers of fireworks as well as importers of helmets =LULS
and visors were required to secure a Philippine Standard - st cmip
(PS) License or Import Commodity Clearance (ICC) cer-
tificate before the sale and distribution of said products
starting O1 April 2009 and O1 July 2009 (for fireworks).
Likewise, posters of consumer products under man-
datory certification were printed and disseminated
to the hardware stores, appliance centers, and LPG - -
retailers through the DTI Regional and Provincial Of- T

fices, municipality and city offices nationwide. '

Meanwhile, 10 assure the public of safe and guality

snap switches, Christmas lights, home appliances

and pneumatic tires, the Department monitored

and enforced activities in the Regional as well as
Provincial Offices to ensure that products being sold
conform to the requirements of the standard.

School supply manufacturers, distributors and traders
were ensured reasonable prices. They submitted the
suggested retall prices (SRPs) of their products before the
opening of classes which DTl published in the newspapers.

. DTl Accreditation Office now a National Accreditation Body
o With the issuance of Executive Order 802, the Philippine Accreditation Office (PAO) was strengthened and recognized

as the national accrediting body. PAO is now a centralized accrediting office authorized 1o issue attestations related
1o conformity assessment bodies.

:' Accreditation boosts Conformity Assessment Bodies' (CABs) service reputation through gained credibility, added value
and recognition, and provides the general public assurance of quality, health, safety and protectioninobtaining products
and services of certified organizations. In 2009, a total of 21 testing and calibration laboratories were accredited.

i
fhopiri s,




Consumer Advocacy
‘Konsyumer rthp I.l&'«.TEF}I the De
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= ' 3 3[!"1 Trw "f'lil:p:-pdne Product _;ﬂet and Quality Foundation
i | : ; ontinued to reach out to the consuming public t0
3 : o Ml s ey aise awareness and understanding on consumer rights,
i product quality and safety, and other consumer issues.
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F-urme pmmme years, the Department has been |mp|Eﬂlﬂ=ﬂﬂnEﬂE* Dﬂ-lllerﬂﬁﬁ::l Establishment ﬂ:mnﬂE} pmgram with
a total of 1,076 establishments already awarded with the seal ufammﬂ.ﬂnmpﬂlanm with fair trade Imamd
" maintaining good customer relations through Consurmer Welfare Desks are rnﬂmum nﬂ.dmnmmmﬂt rrlﬂ:! the Bronze
- Seal. 593 establishments have received the bronze seal, 383 with Eﬂ'mr and 100 with the [ ptmtiﬁmrs Euld Eml:'

i
ma Seal for “Consumer Approved Business Establishment,” which recognizes retallers s-sllng prgdmmm with great
: 'uah.ua dlﬂ'&hi"‘tl.l' and safety, Inslituthnﬂllzes and accelerates a self- pu:l-llcing rnmt'ﬂnhm among business e shime
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Freight Forwarders Accreditation Simplified

Significant improvement in processing seafreight forwarders accreditation by
the Philippine Shippers’ Bureau (PSB) was recorded in 2009. With the Iis-
suance of Administrative Order (AO) No. &, the requirements for accreditation
were simplified and processing of applications for seafreight forwarders accred-
itation was reduced from 6 days 1o 3 days. In 2009, a total of 256 freight for-
warders were accredited and 344 monitored. PSB formally charged 0 freight
forwarding companies for engaging in the freight forwarding business without
the required PSB accreditation.

| Business Name Registration

RENEW yﬂ-l.ll' BUSINESS NAME The DTl Secretary signed Administrative Order No. 09-05, se-

ries of 20089, citing the extension of Temporary Reduction of

ONLINE at Business Mame Registration Fees. In this regard, business
www. bnrs.oti g‘ﬂV-Ph' name registration and automatic renewal fees remained at
PhplE0.
. In 2009, atotal of 272 471 business names were registered.
_ T S N Of the total, 233,403 are new registrants while 39,068 were
PO TN ATIDTTAEAA, CH N e T, rer-]EWEIlS
Philippine Standards and Complaints Handling

Conformily Assessment (SCAP) This year, consumer complaints received by the Consumer Welfare Desks both in
A project between the Bureau DTl field offices and in business establishments reached 76,963, 98% or 75,618
of Product Standards and Japan of which were resolved.

International Cooperation Agen-

Complaints

cy (JICA), SCAP enhanced the Year Complaints | Complaints Sp e S— Case
competence of the BPS Testing Recealved Resplved c ¢ - Dismissed
; . ansumeriet
Center by providing 41 pieces of . - — .
L. equipment and quality and con- 2009 6,363 F5618 203 1,134 8
M formity assessment trainings, as 2008 67.199 05,740 204 1.289 G
‘ - Well as developing a product cer- 007 GR 343 57,003 358 o732 10

@ tification scheme on the safety

of electric and electronic prod- Emﬁ A0 ‘15'?1? . EEB 1'552_ i
| ucts, thereby indirectly enabling 2005 | 40867 38,507 437 191 | &
I Philippine firms to comply with 2004 49 231 47,169 201 1,558 3

& Internationally accepted stan- 2003 44,498 42,573 IRE 1,590 10

dards and conformity assess- 002 27 627 26,235 Ana a03 35

ment practices.

2001 29 540 28,745 294 (93

Ll




International Trade' /ey Facilitation

Merchandise Export Performance

Exports dipped by 2191% from US$49.08 billion
in 2008 to US$38.32 bhillion in 2009. Export
declines from January to October pulled down
aggregate exports for the whole vear. Meanwhilg,
Movember and December exports increased as
the global economy showed signs of recovery

Revenue streams comprised 32% of total exports.
All sectors posted declines in 2009 however
specific products such as fine jewelry (+7.41%),
communication/radar (+34.74%), and medical and

industrial instrumentation (+1.32%) posted gains. Top
five contributors to total exports are semiconductors
and electronics (£8%), machinery and transport (4.9%),
garments and textiles, including wearables (4.7 %), food
(4%), and mineral products (3.8%).

USA was the top export destination of Philippine
products at 18% followed by Japan and China
(including Hong Kong) at 16% each. The Netherlands,
as a gatewayto Europe, absorbed 10%while Singapore
contributed 7%.

AN UINEDIN Negotiation. =« Prpmotion services

The country's
was greatly influenced by the g

Thus, DTl assiduc

export

slowaown.

efforts to sell Philippine products to the world

Trade Policy Negoliation

DTl remained aggressive In pursuing market
access for Philippine goods and services in the
multilateral, regional and bilateral platforms
while protecting the economic interests of the
country. The Department, through the Bureau of
International Trade Relations (BITR)and the Foreign
Trade Service Corps (FTSC), actively participated
in the World Trade Organization (WTQ), Association
of South East Asian Nations (ASEAN), and the Asia-
Pacific Economic Cooperation (APEC).

Thaaland
zm% |ansan

A%

Germany  Horsa
5% %

SinpaEEs
TH i

el

Exports, 2008



Trade fairs are key in helping world-class Philippine products

reach

Overseas Trade Fairs

Philippine exporters participating in the Gulifood in Dubai
were able to generate US$14 84 million in sales. Top
selling products were canned goods, juices, noodles,
bottled sweet preserves, snacks, soy sauce, and vinegar.
In Thailand, the Philippine participation in the Thaifex
World of Food Asia was composed of 30 companies
which promoted food and fashion products. The event
produced 300 trade ingquiries and negotiated sales of
US$2 27M. Best-sellers were ethnic foods, mixes, sauces
and condiments, noodles, butter cookies, biscuits, and
processed food such as canned sardines.

Through the collaboration of DTI, the Animation Council of
the Philippines, and the Film Development Council of the
Philippines, the country was able to participate for the first
time in the Hong Kong Film and Television Market (a.k.a.
HK Filmart). With two full-length animated features, "Dayo”
and "Urduja,” the Department made significant inroads in
positioning the Philippines as a source of film animation
content. A total of 80 trade inquiries and US$10.24M in
negotiated contracts were generated.

Locally-held Intemational Trade Fairs

The e-Services Is recognized as a high-profile gathering

the best players in the world of ICT and busin : S
outsourcing (BPQO)inthe Asia-Pacific. Joined by 99 exhibitors
and 1, 464 trade visitors, the Sth edition generated a total

of US$101 48M worth of contracts and investments.

The 49th and ©£0th editions of Manila FAM.E. featured
751 exhibitors belonging to the home furnishings, holiday
décor and fashion a ories sectors. Nolessthan 3
buyers registered, % Of whom represented ©3 foreign
markets. Total sales reached US$41. 49 million.

867

the discerning eyes and tastes of the global market.

Year Activities
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“We can actually do more than provide products and jobs—we can leave a strong and lasting heritage-

of healthy business enterprises, creative innovation, and economic stability and growth -

- See. Peter B. Favila, 11 February 2009

Outbound Business Maiching

Middle East | Food and Fresh Fruit. On 20-28 April 2009,
five exporters and the Chairman of the Philippines’
Mational Halal Accreditation Board participated in
business matching in various countries in the Middle
East, which generated booked sales of US$ 558,500

Vietham | Personal Care Products. In addition to
US$2.0 million in sales to Vietnamese buvers, US$200
thousand was generated when the Department
showcased the products at Little Manila Restaurant
in Ho Chi Minh City to target Filiping expatriates and
professionals.

Guam | Construction Services. Seventeen firms
showcased the capabilities of Philippine econtractors in
the first mission to Guam, conducted jointly with the
Department of Laborand Employment which promoted
manpower placement agencies.

Japan | Food. Fourteen companies promoted ready-to-
eat and ready-to-cook food such as jams, jellies, nata
de coco, frozen/pickled mango and mango halves,
dried fruits such as banana chips, dried mangoes,
pineapples and papayas, and marine products such
as canned tuna. The delegation was able to generate
US$9.8 million in export sales.

Taiwan | Food. Business matching and participation in
the Taipei International Food Show generated export
sales of US$10.1 million. Sixteen Philippine food
exporters were matched with S0 International buyers.
Top-selling products were dried fruits and juices, fresh
or chilled tuna loins, and pili nut candies.

Inbound Business Maiching

Russia | Construction Materials. PR International
Development Enterprise met with 20 Philippine
exporters of construction materials in June. [nitial
purchase arders estimated at US$100,000 were
generated aftervisiting the plants of Teresa Marble
Corporation, Herdex International Corporation, and
two other companies.

China | Coconut Oil. Two Chinese enterprises that
visited the Philippines in December were matched
to 20 local exporting companies. A total of 80,000

metric tons of coconut oil were purchased,
equivalent to US$6Z 4 million in export revenue.

Trade Referral System. CITEM Trade Opportunities
Program is a trade referral system for foreign
buyers and Philippine exporters. In 2009, a total
of 51 trade inquiries were recorded of which
38 came from 14 foreign countries. Gifts, toys,
and houseware generated the most number of
Inquiries. 366 referrals 1o local exporters resulted
in sales of US$150,000.



Halal Exporl Development Program

Twenty-seven companies showcased their Halalcertified products
at the Halal Pavilion of Philippine International Food Exhibition
(IFEX) 2009. Products on display included cooking oil, cookies,

biscuits and gther bakeshop products, crab paste, dried noodles,
canned processed meat processed dried anchovies/fish, bottled
shrimp paste, and herbal beauty soaps.

Broadening the country's Halal program, the Department
embarked on several developmental missions— a Halal
Benchmarking Mission to Melbourne, Australia that enabled
Philippine stakeholders to witness the best practices in Australia's
halal meat processing through actual plant visits in four animal
slaughtering tacilities (i.e ., cattle, sheep, goat, and chicken) and two
pusiness matching events that were organized 1o promote Halal-
certified products to the Middle East.

Export Pathways Program (EPP)-

Regional Interactive Platform for Philippine Exporiers (RIPPLES)

The EPP is an innovative strategy to assist existing and new exporters by offering
client-focused interventions to fit their requirements at any stage of their business
from start-up to exporting. EPP aims to hasten the movement of export activities
in the Mindanao regions.

RIPPLES, on the other hand, complementis EPP as the capacity-building
component. It was designed to increase the awareness in the regions on the
business of exporting relevant and up-to-date information on product and market
situations and opportunities, and the export facilitation and promotion services of
the Department. In 2009, EPP-RIPPLES developed 127 new exporters.

“We must keepthepipeline full st mMew jdeas

bagause ey e the hases of Eﬂﬂﬂ‘datiﬂn,"
Sec. Peter 8. Favils (3 March 2009

Innovation: the International Trade Resource Cenfer

The International Trade Resource Center, formerly the Documentation Center
of the Bureau of Export Trade Promotion (BETP), was transformed from being a
simple repository of information into a one-stop electronic resource center.

Griginally, the ITRC merely stored product/market profiles of BETP the International
Trade Center, Center for the Promotion of Imports from Developing Countries, and
other local and foreign trade organizations. It kept a collection of newspapers,
some periodicals and magazines, government publications, and the occasional
purchased books.

Today, the ITRC is a modern electronic library that is abreast with the times and the
changes in information management, serving the whole spectrum of DTI clients,
worldwide. The ITRC may be accessed through www.itrc.dti.gov.ph.

BO0Z
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Motor Vehicles

Development of the

Philippine Automotive Industry Portal

Completed in December 2009, the portal was
established to serve as an information gateway
to the Philippine Automotive Industry linking
local manufacturers with regional production and
distribution networks and providing an Online
Database Section which contains various lists and
statistics of the automotive industry. The portal
can be accessed through http//philautomotive.
com.

M B

Electronics

Study on Supply Chain of

the Electronics Industry in the Philippines.

In June 2009, the Government of Japan approved
the technical cooperation project proposal on the
"Study on Supply Chain of the Electronics Industry
in the Philippines.” The project aims to assist
the country in. (1) identifying investment gaps
within the supply chain of the electronics industry,
(Z2) providing an analysis of the strengths and
weaknesses of the supply chain;, and (3) providing
recommendations on reinforcing the Philippines’
supply chain.



Fashion

Philippine Bag Exhibition.

The Philippine Bag Exhibition, which showcased
more than 300 Philippine-made and Philippine-
designed bags, was held at the Tassenmuseum
(The Bag Museum) in Amsterdam, MNetherlands
from S March to 3 May 2009. Among the product
displays were ecologically chic handbags designed
by internationally-acclaimed bag designer Cora
Jacob.

Food

4th Integrated Program for Micro, Small. and
Medium Food Processors (IPMS)

Export Promotion through the IFEX 20089,

Since the program’s inception in 2006, the IPMS
project has helped food exporters/processors
In production, processing packaging capability
building, networking marketing and promotions.
During the IFEX 2009, the IPMS booth featured
products contributed US$1.01M to the total export
sales in IFEX. Pili nut candies stood out among
the best sellers.

Organic, Herbal, and Natural Productis
Summit Conference of

the Natural Health Products Industry.

Held on 23 and 28 April 2009 the Summit
formulated a set of recommendations to the
Governmentonthe policy environmentand support
to the export potentials of the National Health
Products Industry (NHPI). The components of the
agenda were: (1) National Marketing (2) kational
Research, (3) Mational Production, (4) Finaﬁtfng
and Investments, and the (5) Legislative Age-nda_'
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Healthy commerce relies on good investments. They are the
seeds which spring forth a bumper harvest of business
opportunities. DTl guarantees that the proper seeds
are sown in order to reap bountiful and enterprising
rewards in the future.

investment Priorities Plan

On 05 May 2009 the President approved the
2009 Investment Priorities Plan (IPP) through
Memorandum Order Mo. 299. With the theme
“Transcending Global Economic Challenges,”
the IPP was especially formulated to support
the government s thrusts to save and create
Jjobs and to sustain investments. To cushion
the adverse impact of the global economic
crisis and encourage investments, the Board
of Investments (BOI) relaxed certain provi-
sions of the |PP General Policies pertaining
to Income Tax Holidays and included a contin-
gency list under the preferred activities.

Invesitment Approvals
The BOl and PEZA approved a total of Ty,
PhP2929 5B worth of investments in 2009.

These Iinvestments cover 751 projects and are

expected 1o generate 174 807 employment op-

portunities when fully operational. Bﬂostmg Infrasfructure

BO! and PEZA Approved Investments (in PhP M)

[ 2000 | 2008 | Growth Rate

Approved investments 222l 4431 {3’“ 4 %
=10) 1241 2883 (569 %)
PEZA 175 .4 154 .8 L&A

Total no. of projects fAmE 894 (16.0 %)

Projected Employment 174807 177,423 (1.48 %)

ectares of rice lands.
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Sirategic Investors Aftercare Program (SIAP)
The key contribution of the SIAP to Investment
promotion is the retention, expansion and
diversification of existing investments in the country.
In 2009, SIAP handled a total of 131 issues and
concerns, wherein 94, or 7 2%, of which were resolved.
A Client Satisfaction Feedback Form was utilized
to determine the satisfaction rating of companies
invalved in the Program. SIAP received a 97% positive
feedback in terms of relevance and usefulness of the
Program.

Productivity Improvement

Organizations are continuously encouraged 1o
implement productivity improvement programs
through a series of training conducted by the DT,
through the Center for Industrial Competitiveness
(CIC) Proactive Program for Competitiveness. A total
of 120 companies/organizations participated in
these training programs in 2009, 83 of which were
SMEs. Three organizations were recognized, namely.
PA Alvarez, Bio Essence, and Ryonans

bO0é
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Davao Industry Cluster

Capacity Enhancement Project (DICCEP)
In the three-year capacity-building project for industry clusters
in the Davao Region, which includes lead agencies and private
sector leaders as well as OTI frontline staff doing SME devel-
opment, training sessions and workshops were conducted on
the industry cluster development approach, business plan-
ning and management, team management, SME promotion,
and Strategic Management and Operation of Clusters, upon

which resulted in the formulation of Clusters’ Action Plan.

A total of 32 projects were implemented in 2009, pursued
through the clustering approach acquired during the train-
ings and workshops conducted in 2008. Industry clusters
included banana, mango, coconut, seaweeds, wood, tour-
ism, mining and |CT.

Investment Philippines provides
timely and grucial
mfﬂrma’uun o potentialinvestars

Worid’s Best BPO Center in 2009
The Philippines was recognized anew by the UK's Mational
Qutsourcing Association when it bagged the 2009 &
Offshoring Destination of the Year the same award 48
it received in 2007 The country's market share & Wures
for global offshoring and outsourcing (O&Q) grew '
to 15% making the country the third largest /i
0&0O destination in the world behind India and §
Canada.

"\ Invest Philippines Website
' 8 The Invest Philippines website serves as an on-line access window to all
o Investments Promotion Agencies (IPAs) in the Philippines. It created a uni-
! fying investment promotional image for the Philippines in the international
S business community as it lays down investment opportunities in the coun-
¥ 1ry by featuring industry value propositions, priority sectors and the available
fiscal and non-fiscal incentives being administered by each |PA. The website
leads and links web visitors to each of IPA's individual website.




The challenge today is not to complain about our situation,
but to get involved in making it better - Sec. Peter B. Favila, 12 March 2009

Renewable Energy

“Eélfﬁiﬂi%[ﬂﬁ%:ﬂﬂ%*“ The use of renewable energy (RE) resources is significant to reduce dependence on fossil fuels and

ARAKIA FLAMNCHARE 10 effectively prevent or reduce harmful emissions 1o protect health and the environment. The uti-
m\ausms&?' il lization of RE contributes to the government's strategy to attain a 60% self-sufficiency level for total

FERAMIT | : 7 :

m_ ~- | p—— primary energy by 2010. At present, geothermal, hydro and biomass resources provide a combined

m— = I J A 42% share. On the other hand, wind, solar and micro-hydro resources are getting wide-scale use,
m} : . . E  particularly for rural electrification in remote areas. Of the

top 25 investments in 2009, six in the list are projects in-

volving renewable energy (i.e. power plants); three of which
are 100% Filipino owned.
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Revitlalizing the Garmentis & Textiles Industry
The Department, through the Garments and Textile Industry
Development Office (GTIDO), pushed for the “Save Our In-
dustries Act of 2009 at the US Congress. House Bill 3039
was the result of a series of both government-to-government
and industry-to-industry consultations between the Philip-
pines and the US—a process that led to the development of the
809 Apparel/Pilot Program. Specifically, the Program will allow
for duty-free entry of Philippine garments made of US fabrics of
US varns, duty reduction for Philippine garments made of US

for express

| yarns, and a cut-and-sew rule allowing for duty free entry to the
hllsillﬂss “censlng US of Philippine garments regardless of the source of fabric.
and registration
: ir National Economic Research
H“d ﬂﬂﬂﬂﬁl“g ﬂf and Business Assistance Centers (NERBAC)
business

: NERBACs or One Stop Express Business Centers in the regions

TR reduced the time for Business Name registration from 9 days
| L to © days. 16 regional NERBACs were operationalized, and a
total of 33 NERBAC satellites in the provinces were established,
contributingto the simplification and reduction in the turn-around
time for business registration and licensing. Investments gener-
ated through NERBAC reached PhPS2.2% billion, created 391,178
jobs, and registered 298,978 business names.

information
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nstituting Best Practices
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DTl believes that good practices, side by side transparency and accountability, ought to be b" | ;-Eﬁi;“ﬂr?i-
emulated and continuously improved on. [t is in this light that the maxim and tenets of good . ' _sr-f_:”";'.““‘::}ﬂ.,mx .
governance are put on the spotlight for the entire world to see. |3 3 :
4

Anti-Red Tape: Citizens Charler Formulated

One of the key provisions of the Anti-Red Tape Law, the Citizen’s Charter is a document that
describes the step-by-step procedure for availling a particular government service, and the
guaranteed performance level that the public may expect for that service. It is posted in
conspicuous places within an agency in order to increase efficiency in the delivery of services
and prevent graft and corruption. In 2009, DTl formulated its Citizen's Charter on priority
frontline services, particularly those by the BPS, BOIl, RODG, and PCAB. Five Citizen’'s Charter
training programs were conducted nationwide.

Integrity Development Action Plan (IDAP) Rating Conferred

The Presidential Anti-Graft Commission recognized the DT| with the Fifth Category Award for its
high ranking in terms of compliance 1o the requirements of the Integrity Development Action
Plan (IDAP) for 2009. The 5th Category Award is given to agencies with an IDAP Progress Rating
between the scores of 312 to 3.34. As of the first semester of 2009, DTl's IDAP progress
rating is 3.13.

Moral Renewal Action Plan (MRAP) implemenied

As part of the IDAP of the Government, the DTl Moral Renewal Action Plan (MRAP) was
prepared and implemented. This was the Department’'s response to the Administration Order
No. 255 issued on 30 January 2009 prompting all agency heads to adopt and implement a
Moral Renewal Program. Moral renewal refers to values formation and ethical behavior for
government officers and employees, as well as strengthening of people’'s values to achieve
zero tolerance to corruption.

Competitiveness boosfed

Co-chaired by the DTl Secretary, the MNational Competitive Council (NCC) leads the country
in boosting competitiveness. Having identified the synchronicity between education and
substantial nourishment, the Council entered into an MOA in April 2009 with DT| and Kkabisig
ng Kalahi, a non-profit organization whose mission secures the investment in the health
and education of children in the poorest communities in the Philippines, with the program
"Pasiglahin ang Estudyanteng Pinoy (PEP)"—a project aimed to improve the nutritional status
of children and increase retention rate in Grades 1 and 2. A total of ©4 schools with 1,620
students benefited from the PEP Project in Z2009.
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puELC CORSLLTATION ON
pROESED CERTFICATION SCHEME

iR DOTAL SISNATLIRES AAD

REFLICATION EGOVERNMENT _

Assistance to Persons wilh Disabilities (PWD)

DTl served as Chair of the Mational Working Committee forthe 31st Mational Disability
Prevention and Rehabilitation (NDPR) Week celebration which was held on July 17-
23, 2009. Activities spearheaded by the DT| were: (1) Likhang PWD, a trade fair of
PWD products and featuring prototypes of PWD assistive devices, and (2) Employers’
Forum, a forum that advocated the desirable attributes of PWDs and the benefits of
employing PWDs, as well as discussions on workplace health and safety standards.
Among the participating companies were Lamoiyan Corporation (Hapee Toothpaste),
Suyen Corporation (Bench), and the SM Group.

Philippine Business Registry (PBR)

The PER I1s a web-based system which facilitates a seamless transactional
environment across the application systems of all agencies engaged in business
registration-related transactions (i.e., SEC, DTl, BIR, $55, PhilHealth, PAG-IBIG, and
the Local Government Units (LGUs). A total of 30 agencies are now connected with
PER either electronically (10 agencies) or through a manual interface (20 agencies).
Ten agencies have set-up File Transfer Protocol (FTP) servers while 20 other non-e-
ready agencies have submitted requirements to integrate their application forms.

E-Commerce Office

Pursuant to Republic Act 8792 or the Electronic Commerce Act, the Department
created the E-=Commerce Office (ECO). The ECO prepared Executive Order Mo. 810
on “Institutionalizing the Certification Scheme for Digital Signatures and Application
of Digital Signatures in e-Government Services” which was signed by President
Gloria Macapagal-Arroyo on 15 June 2009. EO 810 is expected to address growing
concerns over the security and integrity of online transactions in the country, as well
as direct all government agencies and instrumentalities to require the use of digital
signatures in their online services to ensure the confidentiality, authenticity, integrity,
and non-repudiation of e-government transactions.

PEZA‘s Electronic Impori Permit (elP) Sysiem

In May 2009, PEZA required the use of the Electronic Import Permit System (elPS3),
an online system aimed at simplifying import permit (IP) processing for import
shipments covered by PEZA's tax and duty exemption incentive of PEZA-registered
Economic Zone Export Enterprises and Information Technology Enterprises. The elPS
addresses the 24x7 requirement of the ecozone enterprises 1o file, pay for and have |IPs
approved anytime, without having to wait in line at the ecozone offices. The PEZA elPS is
accessed through three PEZA-accredited Value-Added Solution Providers (VASPS).




From Batanes to Sarangani,

DTI's untiring efforts to promote
a vibrant commerce

are living testaments to

the Department’'s commitment
to highlight each region’s
unigqueness and diversity.

Natomo Manufacturing
LaUnion: Region 1

Natomo Manufacturing 1273 small enterprise pro-
ducing blo-gas stoves (known as Super. Kalan),
threshers andother farm implements in Bangar,
La Union-and distributes.nationwide. With salés
amounting 10 Php 8.8398 million, the company-is
able 1o employ 15 workers and has reegived. nu-
merous-citations.sueh as _the 2008 Glabe-Masi-
gasig Award and one of the Ten Most Cutstanding
Inventions of 1982 “among others.- A distinguish-
Ihg - characteristic of this.MSME s that Matomo's
invention tries to address environmental and soci-
etal concerns in-energy.conversation.

Carlo’s Bamboocraft and Fumishing
Abra, Cordillera Administrative Region

Carlo Balneg started out by helping his father cut
and scrape off bamboo poles for sample products.
He then joined an NGO and quickly absorbed the
science and art of making bamboo handicraft be-
fore deciding to start a business of his awn. WIith
DTl's assistance, Balneg found himself participat-
ing in the OTOP Luzon Island Fair, and his exposure
to local and international markets began. Now.
he is already exporting his bamboo products and
i eaming-millions: - Carlo BEalneg's business has
teen hailed as the Most Outstanding SME in CAR
and the National Productivity Champion +n the
DOLE Productivity Olympics.
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Sabutan Handicrafis
Isabela, Region 2

Sabutan plants growing in the
i€ | weavers in Palanan,

onista: bm etc were
‘the Gawagawayan Festival,

: fair. In 2009, it was the only
n 2 which qualified 10 participate

atfion of MuRipurpose Cooperalive
Wxegion 3

0f MPCs manages the cassa-
Fprocessing in Porac, Pampanga,
od as one of the most successful
iCts in Region 3. In 2008, a new
re Sery farm for improved cassava va-
e /as estabhshed and the Farmers Informa-
tion and Technology Services (FITS) System Data-
base for Cassava, otherwise known as the Porac
Technology Services Pinoy Center, and the Cassava
Farmer's Call Center were set up. The cooperative
made almost a million in sales particularly after
having gained a contract with a top local food cor-
poration.
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Tipas Hopia i R
Taguig, NCR v 78

"Progess imnm%mﬁrnt Taking care of employ-
ees, Deteﬁmﬁjatlrm and Faith”, these are Belen,
Flures (aka Jnangj SECrels in pursuing EH”TG{'
rﬂanagmg L3 Ongmal Tipas Bakery. Initially
humble kitchen that eatered to bread pra{}uﬂs* £
the company introduced a flaky, thin-crust, b -
filled snack or "Hopia" that she later develo
in flavored varieties, Soon, Inang’s Hopia s
popularity all over the country. A rea;ﬁaﬂ
2009 -DTI-NCR OTOP Awards, D Orig}g f}‘as
Bakery is testing the foreign market bf?'ﬁgrt[cjpat—
ing in DTl-administered trade eventa (i.e: JE X)
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Nina Foods Product

Oriental Mmdbrq Region 4B -
Motivated by a missioR 10 add valfye to
‘saba” (I.e. 1ocal banama variety) as well as
help the JDbiegg"in Oriental Mindoro, Nimfa
L. Punzalan or "Mommy Mimfa® engaged
Into the BEanana Processing business in May
2008 with.a starting capital of Php20,000.
Through perseverance, Nina Foods Product
grew and its flagship brand, Nina Banana
Chips, became a top selling snaclkfooa in
pasalubong centers nationwide. With over
PhplM Iin revenue and producing three (3)
metric tons of banana chips each month,
Nifia Foods Product was recognized by DTI
Regional 4Bgas the "Qutstanding -OTOP
MSME" for 2009 .

=

Café Amadeo Development Cooperative
Cavite, Region 4A -

Starting with a capital of PhplS,000, 1%
farmers/millers and one employee, Café
Amadeo Development Cooperative began
Its operations in 2002, |t has saved the
dying coffee industry in Cavite and is now
engaged in the processing, girDthion, dis-
tribution, repacking and marketing of their
special PAHIMIS blend of brewed coffee.
Since then, it now boasts of 10 employees
andmembership increased to 82. The co-
operative has managed to génerate sales
worth mese-than Rhpd8 M in 2008 and was
named Qutstanding OTOP Manufacturer DT
Cavite in 2009.

Gamitin Ang Bayong
Sorsogon-fMegion 5

In 2002 Ana Gotladera started producing
Organic soap with only five workers. Since
tﬁen, she has steered her microenterprise
to another level producing bayong bags,
hampers, packaging bags and boxes made
from indigenous materials like bur, ana-
haw™abaca, bari, nito, shell and jute Today,
Analobel Enterprises has 550 workers in
Sorspgom=producing products both for the
local anci international market. S

f
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lloilo Kawayan Markefting
lloilo, Region &

lloilo Kawayan Marketing is owned by Mr. Mariano
Malones who is engaged in the processing of bam-
boo poles into chopsticks, toothpicks and barbecue
sticks. It has received several recognitions such as
the 2009 Most Outstanding OTOP MSME for the
Visayas lslands and the Outstanding Entrepre-
neur Award given by the Provincial Governor for its
contribution to t_he OTOP _[he enterprise provides
"~ employment to 41 permanent, 5 contractual and -
-~ 1.640 subcontractors fmm 10 barangays i

- Terny's Leyt@ Delf o = T e
Leyte, ne.-_rinna e s Tt

teadegar'm = A _ _
“Namiinta 5r‘“thepmudwnexs Gm#SLS Leyte DPeli
in Dagami, Leyte,and is the OTOP lead SMEﬂﬁh@-
place. Their famous delicacy, Binagolis made Df
taro, malagkit, coconut milk and other ingredients
while the coconut shell is used as packaging ma-
terial. In addition, they also have other local deli-
cacies like moron and sagmani. From their nitial

_capital of PhPE0,000, their sales have grown to
merg.than PAP1.8 M.

Eco-Tourism

P} + '. i ¥
Central Visayas

£

'4!.-.

T'ers agmul;qrdl and .|‘|c.-|ger|-::|u5 prcdm_,te, . |eg&9
@riental’ it-has successfully balanced theiuse of
high technology with native:products; .and, Cebu,
with-its :-fast-growingseconomy ‘has_always been
kK nown fortitsrhistoric ‘sites.and vibrant creative
and-animation sectors’ '




Montano Foods Corporation
Dipolog, Region S

Thirty years ago, Mr. Micasio Montano's mother
would cook Spanish-style sardines and give it as
gifts to friends and relatives. Seeing an opportu-
nity, Mr Montano started to commercialize this
endeavor by using used glass bottles as packag-
Ing since tin cans were not accessible in the area
Today, this entrepreneurial dream has marked Di-
polog and the whole province of Zamboanga del
Morte as the country's "bottled sardines capital”
Montano Foods Corporation produces export gual-
ty and Halal certified bottled Spanish sardines,
gm.rw:et tuyo and other seafood varieties

Apo Ni Lola Durian Delicacies
Davao, Region 11

Jojo Raakin, a third generation descendant of
Abondia del Puerto Raakin or "Lola Abon"—who
made durian sweets a must-have pasalubong In
Davao City—spinned off from the family business
and established his Lola Abon-inspired company,
‘Apo ni Lola Durian Delicacies.” With an initial cap-
ital of PhpZ00 in 1993, Raakin improved the taste
of his sweets and jazzed up its packaging through
the wvarious DTl OTOP assistance programs. To-
day there arg already 11 delectable variants of
Raakin's growing enterprise

Vjandep Bakeshoppe
Camiguin Region 10

Viandep Bakeshoppe. lgecated in Mabajao, Cami-
guin s awned by Ret Q0L Virgilio Jose. It is en-
gacedl N hesProadlietiGRIEN Pastel, a flavorfilied
dough andotherDakery proalcts.- [t employs 183
pedple and has sales totaling to Phr 130 M. Th
gnterprise has receive "Jaeve.rj awards through the
yvears, Including Mational 'uhrnu on in the Produc-
tivity Olympics (People Development Category)
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OTOP Pasalubong Center
Butuan, Caraga Region

H Im# Success for SKMFMC
" Suitan Kudarat, Region 12

The establishment of an OTOP Pasalubong Center
inside Gaisano Mall in Butuan City significantly in-
creased the consumer base of the OTOP products in
the region. The center alone generates PhP25,000
worth of average daily sales. Another milestone for
Caraga isthe organization of the Micro Entrepreneurs
Club (MEC) of Butuan City and Agusan del Norte and
the convention of members.

With growing demands for sweeter but healthier
options, Sultan Kudarat Muscovado Farmers and
'R _ﬁ_’dlﬂar‘s Corporation (SKMFMC) engages further in
f@ﬁ@:ﬂpmductmn and marketing of "'muscovado”, a
_-l;-mwn, moist sugar with strong molasses flavor,
jt'l"]\_l_z'*i::zugh their flagship brand PQ Muscovado. The
same brand is also used as ingredient in muscova-
do-based products (e.g Muskafe, a coffee-based
ready to drink product using PQ Muscovado as
sweetener). Providing a total of 1,93E jobs, SKMF-
MC is the 2009 recipient for the region’s Outstand-
ing OTOP entrepreneur

RO0Z
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From a trade fair in Germany to a conference in India; from outsourcing busingss ventures
in Morth Amarica to negotiating entry of Philipping products in supermarkals in the Middlea

bllbE 8 oA .

London, UK~ — — L I e D
A delegation Of the Philippine |

East. DTl mede s resence fet 0 he Fillpino entrepreneurs 3 fullsubport ot PTC tondon the /]
shine and E'ﬂﬂraroqr}g_the-grube- o Philippine Embassy and a Phil- ll

- _- ippineg newspaper, held a semi-
' } | | /nar on-*Hew to Obtain a Fran-  / |
| chise and Operate a Busingss LR
in the Philippines.” Close to,/ Paris, France
200 Filipinos and Britons from One of PITC-Paris’ key support
various professions filled tﬁe Is encouraging Filiping migrants
conference suite of the Grgéve— to trade Philippine products

Silicon Valley, USA—

On 12 March 2009, the Philip-
pine Trade & Investment Center
(PTIC) in Silicon Valley met with
Cisco representatives to final-

iZe outsourcing opportunities.
Four days later, Cisco started
their "Go-Live™ call center oper-
ation in the Philippines, where
Cisco plans 1o encourage more

of their business units to out-

source.

Los Angeles, USA’
The DTl post in Los Angeles
was able to develop two new
importers of ICT and Anima-
tion services: (1) NobleHouse
Investment, which Iimported
services Involving game devel-
opment, and (2) B3 Services
LLC, which required call center
services. The post also ser
viced the investment inquiry of
HTH Food Oil Group Corpora-
tion which expressed interest
to invest an initial amount of
US$2 EB in the Philippines.

nor Hotel in London. ;’

]
r
x

.-"f

: =
Madrid, Spain
The Philippines participated
in the 2009 Southeast Asian
in-store  promotion at El
Corte " Ingles, Spain's No.
1 department store chain,
with the help of PTIC-Madrid.
The retail value of wvarious
Philippine merchandise reached
US$25M. Moreover, the post
sent 31 Spanish buyers to the
Manila FAM.E. April edition,
and 33 buyers to the October
edition. Total sales reached
US$584, 462 (Aprilland US$1M
(October), putting Spain among
the Top 3 European countries
with the greatest US$ orders
placed per show.

abroad. As of 2009, the Pinoy
Store in France has purchased
assorted food products from
Philippine exporters amount-
ing to US$121, 450'and has ex-
panded its distribution by sup-
plying biscuit products from the
Philippines to Chinese stores.




-~ —— Rotlterdam, Netherlands

A handbag exhibition ‘of Philip-
pine designer CoraJacobs was
held at the Museum of Bags
and Purses in/ Amsterdam on

-.___ 5 March=3 May 2009. The

preparation and. coordination
for this everitwag administered
by PTIC-Rotterdam in The-form
of press releases.
more, appointmentis were set
with possible retatlers/distribu-
tors for purposes of hegotiating
distributorship. The exhibition
was attended by some £, 000
guests each month.

Further-

.. — ——BeHin, Germany
BTI's post in Berlin invited 222

German buyers of gifts, festive
articles, jewelry, furniture and
furnishings to visit the Philip-
pine booth, during the 2009
Ambiente International Frank-
furt Fair. An estimated amount

of US$3M in negotiated sales
was reached. Pursuing further
investments from Germany a
retirement village intended for
about 100 German-speaking
Tetirees was estaplished in Bu-
tuan City ™—-—____

—. — — —Stockholm, Sweden

The Department’'s post in Swe-
den strengthened trade of Phil-
ippine products when it encour-
aged importers such as the
Asian Market, one of Sweden’'s
largest oriental food importers,
to visit Manila for a business
trip in April 2009. PHILMAC-
RO AB, another food importer
of bangus, bottled products,
sauces, and condiments from
the Philippines was assisted by
PTIC-STO as it plans to expand
import operations by increas-
ing Its product assortments
from the Philippines.

~Dubai, UAE

DTl aggressively worked on
lifting the ban of the entry of
chicken and related products
from the Philippines. In addi-
tion, T assisted-firms-such as
RFM  Corporation regarding
shipment and Dubal Customs
concerns which resulted in ex-
port sales of US$1.3M, and the
entry of Philippine brands Swift
and Selecta in not just Car-
refour Hypermarket, but also
a Middle East regional chain
of supermarkets held by the
UAE-based Choithram Group of
Companies.

~ — — —Sydney, Australia

In 2009, the PTIC in Australia
developed 14 new importers;
serviced 27 trade enquiries;
and aggressively promoted
CITEM-organized trade fairs.
Furthermore, it campaigned
to prospective investors such
as MessageForce and Nobanx
Global, Ltd through client ser
vicing and investments mis-
sions Iin Manila to encourage
possibilities of establishing
their respective branches in
the Philippines.
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New Delhi, India--___

PTIC-Mew Delhi secured the
nomination of Philippine firms
such as Blastasia to the India-
soft 2009—an International
IT Exhibition and Conference
held in Kolkata, India in Febru-
ary 2009. The Electronics and
Computer Software Export Pro-
motion Council in India approved
and sponsored the nomination.

Bangkok, Thailand — — _
PTIC Bangkok's series of busi-
ness matching generated ex-
ports worth US$19M. At the
same time, its assistance to in-
vestments mission yielded an
investment opportunity worth
UsS$45M  through Charoean
Pokphand Foods, which will
set up piggeries in Luzon and
Visayas as well as invest in
feed mills. PTIC Bangkok also
supported the country’s partic-
ipation at the Thaifex World of
Food Asia on 13-15 May 2009
which generated US$1.23M in
sales.
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Ho Chi Minh, Vietnam —

PTIC-Ho Chi Minh assisted a
Vietham-based subsidiary of
a Korean firm which, eventu-
ally, led to setting up a general
construction company in Cebu.
The company, Yong Ho Philip-
pine Construction Co., Ltd., has
already been granted a license
to operate.

PTIC-Kuala Lumpur's promo-
tional initiatives attracted
Malaysian buyers of furni-
ture products, beer food and
canned juices, vielding almost
US$2M in export sales. PTIC-
KL also attracted investors in-
volved in water and waste tech-
nology and IT services, one of
which established a satellite
company in the country, Weida
Philippines, Inc., generating
US$250,000 in export sales.
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Kuala Lumpur, Malaysia— —

PTIC-Singapore facilitated sev-
eral investment missions to the
Philippines. Investors tapped
included: (1) NxGen Commu-
nications, a technical service
BPO that will open a bank oper
ations support either in Manila
or Cebu; (2) Touch and Tech,
which will set up a call centerin
Cebu; and (3) Natgas Systems,
which will fund and set up com-
pressed natural gas (CNG) fill-
Ing stations in the country.
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Througﬁ PTIC-Jakarta, PT.
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( nmatcheg- w’tl;‘-.ﬁﬁ SHLT Fruits
aﬁd Profood Cor 11‘0 supply
mango anc?guavaguree forthe
u:@:'tream industry. Th|s ven-
ture generated US$192 000
worth of trade. |n addition, it
assisted companies like PCA
Skin Corporation of the Belo
Medical Group In establish-
ing an Indonesian market for
their products; while support-
ing investments such as P.T.
Global Trans Energy of Baram-
ulti Group, Indonesia who set
up a shipping company worth
US$1M in the country.

— — — — Guangzhou, China

The Department's post In
Guangzhou, together with

CITEM and other government
agencies, organized the 6th
Philippine participation to the
China-Asean Expo (CAEXPO)
on 20-24 October 2009. Thirty
Philippine companies joined
the event, generating US$2.2M
iIn sales. In addition, a delega-
tion of buyers from South China
was also sent for the first time
to Manila FAME.

ml _'L—

| shipbuilding

-Seoul, South Korea

PTIC-Seoul’s promotional activ-

ities brought in-an-ivestment

—gutlay worth US$425M for five

wind power plants from the Ko-
rea East West Power Co., Ltd.
Aside from renewable energy
investment op-
portunities expanded with the
likes of Hanjin Heavy Industrial
& Construction Co., Ltd. that
poured in US$1B on a project
in Subic.

— — — —Taipei, Taiwan

PTIC-Taipei sent a total of 19
companies to the Philippines
through several investment mis-
signs in 2009. Selling missions
were likewise sent to the trade
fairs in the country, such as the
Manila Furniture Show. Exports
generated through trade pro-
motion of products such as live
crab and lobster handicraft,
furniture, and coconut powder
amounted to US$916,500.

_—Tokyo, Japan

DTI's PTIC in Tokyo successfully
dispatched three Inbound Buy-
ing Missions (IEM) to the coun-
try: (1) Japan Food Corporation,
which signed an agreement for
a three-month trial importation
of San Miguel Foods Corpora-
tion's wing chicken; (2) Tonichi
Trading Co., Ltd., who met with
Philippine suppliers of coffee,
tea, confectionaries and sea-
foods; and (3) Representatives
from Ryuho Co., who sought
Philippine suppliers of yakitori,
a Japanese type of skewered
chicken.

*The ultimate SUCCESS of our collaetive efforts
_ ghall be measured
by the |TIPACT they will heve 0N DU BEONDMIES.”

= 5ee. Peter 0. Favila, 17 February 2003




ORISR seonemany

[IPO] Intellectual Property Philippines - Bhiliopi e e
% S § Foion _ Philippine Economic Zone Authority
e s e : [NDC] National Development Company [PEZA] IR _ - e .
WHpe i Al [SEC] Security and Exchange Commission [P1TC] Philippine International Trading Corporation

[SBCorp] Small Business Corporation

[PNCC] Philippine National Construction Corporation




OFFICE OF THE SECRETARY

4F industry and Investments Building

385 Sen. Gil ). Puyat Avenue, Makati City

Phones: +632. 8997450 / 9765700 locs. 5520/6521

Feter B. Favila
Secretary

Isec Zenaida Cuison-Maglaya
Chief of Staff

Ma. Lourdes T. Baua
Bssistant Secretary for Attached Agencies

Armando Q. Mercado, Jr, Head, Executive Assistant

Office of Legal Affairs
Phones: +632 9868976/7514775

Atty. Benjamin T. Subidg, Director

ATTACHED AGENCIES

Intellectual Property Philippines
PO Building, 351 Sen. Gil ). Puyat Avenue, Makati City
Phones: +632.7525450 to 65

Andrew Michael 5. Ong Deputy Director General

Mational Development Company
MDC Building, 116 Tordesillas 5t, Salcedo Village, Makati City
Phones: +632 8401139 / 8404838 to 52

Ma. Lourdes F. Rebueng, General Manager
Satumino H. Mejia, Asst General Manager
Lilia L. Arce, Azst General Manager

Philippine Economic Zone Authority
Roxas Bouwlevard, cor. San Luis 5t, Pasay City
Phones: +632.6613432 / 65134556

Lilia B. De Lima, Director General

Philippine International Trading Corp.
MOC Building, 116 Tordesillas 5t, Salcedo Village, Makati City
Phones: #+632 8920425/ 818.9801 loc.301

Jlorge Mendoza Judan, Chairman, President & CEOQ

Philippine Mational Construction Corp.
EDSA corner Reliance 5t, Mandaluyang City
Phones: +6326388386

Arthur I, Aguilar, Chairman
Maria Theresa Defensor, President & CEQ

small Business Corporation
Corporate Center, 139 Valero St, Salcedo Village, Makati City
Trunkline: +632 7571888

Virgilio B. Angelo, Chief Executive Officer
Benel| P. Lagua, President & Chief Opearating Officer

security and Exchange Commission

SEC Building, EDSA, Greenhills, Mandaluyong City

Phones: +632 5840923 locs. 286, 205, 229, 282
+632.5845343 / 5846767

Fe B. Barin, Chairman

POLICY, PLANNING AND
COMMUNICATIONS GROUP

6F Trade and Industry Building
361 Sen. Gil ). Puyat Bvenue, Makati Crby
Phones! +632.7513336 / 7513334

Usec. Zenaida Cuison-Maglaya
Head

Office of Policy Research

4F Industry and Irvestments Buillding

385 Sen. Gil ). Puyat Avenue, Makati City
Phones: +6329765700 loc. 5107 / 8971243

Abigaill R Zurita, Officerin-Charge

Office of Operational Planning
4F Industry and Inve stments Building

385 Sen. Gil 1. Puyat Avenue, Makati City
Phones; +632.9765710 7 9765700 loc. 5310

Lwdia BE. Guevarra, Officer-in-Charge

Communications and Media Office
4F industry and |nvestments Building

385 Sen. Gil 1. Puyat Avenue, Makati City

Phones: +632 B953994/3995 / 8976682 loc. 207

Alfonso M. Valenzuela, Aternate OIC
Anne L Sevilla, Aternate OIC

MAMNAGEMENT SERVICES AND
SUPPORT GROUP

6F Trade and Industry Building
361 Sen. Gil J. Puyat Avenue, Makati City
Phones: +632 7513336/ 7613334

Usec Zenaida Cuison-Maglaya
Head

General Administrative Services
4F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makati City
Phones: +632. 7613217 / 7413240

Ireneo V. Vizmonte, Directorn-Charge

Management Information Service
5F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makati City
Phones: +632.7Y510384 7 7513139

Vina Liza Ruth C. Cabrera, Director

Financial Management Services
4F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makati City
Phones: +632.76132156 / FE13242

Mary lean T. Pacheco, Director-in-Charge

Human Resource Development and

Personnel Services

6F Trade and Industry Building

361 Sen. Gil J. Puyet Avenue, Makati City
Phones: +632.7513134 f 9868976

Atty. Benjamin T. Subido, Director-in-Charge

Liaison Office for Legislative Affairs
6F Trade and Industry Building

36l Sen. Gil J. Puyat Avenue, Makati City
Phones: +632 76515983 / 7515986

Asec Ma. Lourdes T. Baua, Head

Office of Special Concerns

5F Trade and Industry Building

361 Sen. Gil J. Puyat Avenue, Makati City
Phones: +632 7516927 / 7815826 / 7615920

Lydia R. Gueévarra, Caretaker

Philippine Business Registry
3F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makati City
Phone: +632 7513257

Vina Liza Buth C. Cabrera, Project Director
Whilner A. Maorales, ProjectManager

INDUSTRY AMD
INVESTMENTS GROUP

Industry and Irve stments Building
385 Sen. Gil Puyat fwe., Makati City
Phones: +632 8908332/ 8909330

Elmer C. Hernandez
Undersecretary for Industry and Inve stments

EBoard of Investments
Industry and Inve stments Building
385 Sen. Gil Puyat fwe., Makati City
Phones: +632 8908332/ 8909330

Usec. ElmerC. Hermandez
Wice Chairman and Managing Head

Francisco |. Ferrer, Armin Raguel-Santos, and
Geronimo D. Sta. Ana, Governors

Asec. Fe Agoncillo-Reyes, OIC, Investments Promotions
Efren V. Leario, Executive Director, Management Services
Lucita P. Reyes, Executive Director, Project Assessment
Raul V. Angeles, Executive Director, Investments Servic'g

Euild-Operate-Transter Center
4F Yupangco Bldg, 339 Sen. Gil ). Puyat Ave, Makat City
Phones: +632 8964697

Atty. Pascual B De Guzman, Executive Director
Corazon M. Ravara, Deputy Exe cutive Director

Centar for Industrial Competitiveness-
Mational Industrial Manpower Training

Council

6F Trade and Industry Building

361 Sen. Gil ). Puyat fvenue, Makati City
Phones: +632 7513190/ 8996247

Yirgilio P. Fulgencio, Executive Director

Garments and Textile Industry

Cevelopment Office

4F Industry & Irvestments Building

385 Sen. Gil J. Puyat Avenue, 1200 Makati City
Phones: +632 9765723 / 9765700 loc. 5523

Eleazar E. Ricote, Director
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INTERMNATIOMAL TRADE GROUP
DT| International Building

375 Sen. Gil 1. Puyat Avenue, Makati City

Phone : +532 8904891 / 8904898

Thomas G. Aguing
Senior Undersecretary for Intermational Trade

Ramon T. Kabigting
Agsistant Secretary for International Trade

Bureau of Export Trade Promotion
DT| International Building

375 Sen. Gil 1. Puyat Avenue, Makati City
Phones: +632 8953654 / 895 4430

Senen M. Perlada, Director
Ma. Teresa D. Keginio, Assistant Director
Michael Dodjie R. Fabian, Assistant Director

Emmarta £. Mijares, Deputy Exec. Director,
Export Development Council

Bureau of Import Services
3F Tara Building, 389 Sen. Gil |. Puyat Avenue, Makati City
Phones: +632. 8964431 / 9868972

Luis M. Catibayan, Director

Bureau of International Trade Relations
DTl International Bullding

375 Sen. Gil ). Puyat Avenue, Makati City

Phone ! +632 8978290

Atty. Ann Claire C. Cabochan, Director
Angelo Salvador M. Benedictos, Assistant Director

Center for International Trade

Expositions and Missions

Golden Shell Pavilion

Roxas Blvd. corner Sen. Gil 1. Puyat Bve_, Pasay City
Trunklines: +632 8312201 to 09

Ma. Lourdes D. Mediran, Office-in-Charge,
Office of the Executive Director

Maria Thelma Dumpit-Murilio, Deputy Exec. Director

E-Commerce Office

4F Industry and Investments Building

385 Sen. Gil ). Puyat Avenue, Makat City
Phones: +632.9766701 /7 9765702 / 8971243

Maria Lourdes A Yaptinchay, Director

International Coffea

Organization Certifying Adency
Penthouse, OTI International Building

376 Sen. Gil Puyet fvenue, Makat City
Telfax: +632 8970515

Antonio B. Reves, Executive Director

Foreign Trade Service Corps

3F DTl International Building

376 Sen. Gil ). Puyat Avenue, 1200 Makati City
Phone : +632. 8979659 / 8979672 / BO0B3TE

lose Antonio S, Buencaming
Azaistant Secretary

lason T. Lao, Exec. Director/Deputy Coordinating Officer

Philippine Trade Training Center
International Trade Center Complex

Roxas Blvd. Corner Sen. Gil J. Puyat Avenue
1300 Pasay City

Directlines : +632 4688962 to 70

Adelaida L Inton, Executive Director

Elizabeth M. Manuel, Caretaker, Office of the Deputy
Executive Director

Froduct Development and Design

Center of the Philippines
PDDCP Bidg, CCP Complex, Roxas Blvd., Pasay City
Trunklines: +632.8321112%t0 19

Rhodora M. Leafio, Supervising Director

CONSUMER WELFARE AND
TRADE REGULATION GROUP

Trade and Industny Building
361 Sen. Gil ). Puyat Avenue, Makati City
Phones: +632.7513336 / 7513334

Zenaida Cuison-Maglaya
Undersecretary for ConsumerWelfare and Trade Regulation

Bureau of Product Standards
3F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makati City
Phones: (+632) ¥51.3123/751.3125

Atty. Victorio Mario A. Dimagiba, Directorin Charge

Philippine Accreditation Office
3F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makati City
Phone : +632 7513126

AD Cirila 5. Botor, Officer-in-Charge

Bureau of Trade Regulation

and Consumer Protection

2F Trade and Industry Building

361 Sen. Git J. Puyat Avenue, Makat City
Phones: +632.7513233 / 7513288

AD Jaime Lasaro L Olmos, Officer-in Charge

Philippine Shippers’ Bureau
2F Trade and Industry Building

361 Sen. Gil J. Puyat Avenue, Makat City
Phones: +632.7613306 / 7513304

Marceliano P. Bernal, Ir, Officerin-Charge

Construction Manpower Development

Foundation

GF Trade and Industry Building

361 Sen. Gil J. Puyat Avenue, Makati City
Phones: +632.890106%9

Pedro Vicent C. Mendoza, Exeuctive Director-in-Charge
Florencio B. Sison, Deputy Executive Director

Construction Industry Authority

of the Philippines

&F Executive Center Bldg.

369 Sen. Gil 1. Puyat Ave., cor Makati Ave.
Maketi City

Usec. Zenaida Cuison-Maglayva
Officer-in-Charge

Fene E. Fajardo, Officer-inCharge,
Philippine Contractors Accreditation Board
Zonia T. Valdeavilla, Officer-inCh arge,
Philippine Overseas Construction Board
Sonia T. Valdeavilla, OfficerinCharge,
Philippine Domestic Construction Board
kathryn Josephing T. dela Cruz, Executive Directar,
Construction Industry Arbitration Commission

MNaticnal Consumer Affairs Council
6F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makat City
Phones: +632.7614782/ 7614783

AD laime Lasaro L Olmos, Officer-In-Charge

REGIOMNAL OPERATIONS AND
DEVELOPMENT GROUP

GF Mew Solid Building
357 Sen. Gil ). Puyat Avenue, Makati City
Phone : +632 8904697

Merly M. Cruz
Undersecretary for Regional Operations and Development

Bureau of Domestic Trade

GF Trade and Industry Building
361 Sen. Gil ). Puyat Avenue, Makati City
Phone | +632.7513223

Mevnardo B Orbeta, Director
Marievic M. Bonoan, Assistant Director

Bureau of Micro, Small and Medium

Enterprise Development

&F Trade and industry Building

361 Sen. Gil J. Puyat Avenue, Makati City
Phone : +632 7616036

Ehodora M. Leario, Director

Cottage Industry Technology Center
20 Russet 5t, 555 Village, Marikina City
Phone ' +632 9414561

Franklin F. Bunoan, Executive Diractor

DTCARP Mational Program Office
4F Oppen Bidg, 349 Sen. Gil Puyat Ave., Makati City
Phones: +632. 97657580/ 9765730 Loc. 3260

Manuel B. Abad, Executive Director

DTIRural Micro-enterprise Promaotion

Program

3F Trade and Industry Building

361 Sen. Gil ). Puyat Avenue, Makati City
Phones: +632 7510384 loc. 2368 / TE13260

AD lerry T. Clavesillas, Program Manager



Mational Capital Region

12F Trafalgar Plaza, 105 HV. Dela Costa S5t
Salcedo Village, Makati City

Phones: +632 B118367 / 8118231 loc. 216

Asec. Ma. Theresa L Pelayo, Regional Caretaker
Ferdinand L. Manfoste, Assistant Regional Director
Emma C. Asusand, Provincial Director,
Area | [Manila, Pasay City, Mekati City]
Amalda A. Del Rosarnio, Provincial Director,
Brea |l [Las Pinas, Muntinlupa, Taguig city, Pateros,
Paranague, Pasig City]
Ma. Gracia R Soller, Provincial Director,
Brea |l [Quezon City, Marikina, San Juan, Mandaluyong City]
Emani M. Dionisit, Provincial Director,
Brea IV [Caloocan City, Mavotas City, Valenzuela City,
Malebon]

Cordillera Administrative Region
Jesnor Building, 4 Carino 5t, Baguio City
Phones: #6374 4421326/ 4428634

Myrna P. Pablo, Regional Director

Carmelita C. Usman, Assistant Regional Dirgctor

Arell F. Barfiez, Provincial Caretaker, Abra

Renie M. Eamos, Provincial Caretaker, Apayao

Freda M. Gawisan, Provincial Caretaker, Bengust
Valentin A. Baguidudol, Provincial Director, Ifugao
Grace F. Baluyan, Provincial Director, Kalinga

luliet P. Lucas, Provincial Caretaker, Mountain Province

Region 1 - llocos Region
Juanita Com’| Bldg ,Quezon fve, San Fernando, La Union
Phones: #6372 2424864 / 7001022 to 25

Florante O. Leal, Regional Director

Benjamin M. Garcia, Jr, Provincial Director, llocos Norte
Grace R. Lapastora, Provincial Director, llocos Sur
Daria Mingaracal, Provincial Director, La Union

Peter 0. Mangabat, Provincial Director, Pangasinan

Region 2 - Cagayvan Valley Region
4F Tony Go Building, Luna cor Burgos 5t Tuguegarao City
Phones: +6378 B462370/8464635/8464637

Ma. Esperanza C. Bafares, Regional Director
Tesalonica Castillejos, Provincial Caretaker, Batanes
Bemardino G. Mabborang, Provincial Director, Cagevan
Ruben B. Diciano, Provincial Director, 1sabela
Salvacion A. Castillejos, Provincial Director, Mueva Vizcaya
Jualiana T. Alonzo, Provincial Directer, Quirino

Region 3 - Central Luzon

2F Angeles Business Centre, Teresa Ave.,, Nepo Mart
Complex, Angeles City

Phones: +6345.62569290 / 6259291 / 8984900

Blesila A. Lantayona, Regional Director

Judith P. Angeles, Assistant Re gional Director
Zorina D. Aldana, Provincial Careteker, Bulacan
Yay P. Lasam, Provincial Director, Bataan

Brigida T. Pili, Provincial Director, Mueva Ecija
Leonila T. Baluyut, Caretaker, Fampanga

Agnes B. Ramirez, Provincial Director, Tarlac
Elenita Ordonid, Caretaker, Zambales

Emily llovita V. Mesina, Provincial Caretaker, Aurcra

Region 4-A - Cal aBaRzon

3F Marcelita Building, National Highway, Barangay Real,
Calamba City, Laguna

Phones: +6349 5456169/ 5457448 / 6457670

Marilou Quinco-Taledo, Regional Director

Maly D. Guevara, Provincial Director, Cavite

Susan K. FPalo, Provincial Director, Leguna

Fuel R. Gonzales, Provincial Director, Batangas
Mercedes A. Parreno, Provincial Director, Rizal
Marcelina 5. Alcantara, Provincial Director, Quezon

Region 4-B - MiMaBoPa
5F Oppen Building, 349 Sen. Gil 1. Puyat Avenue, Makati City
Phones: +632 8901712 / 8905333

PD Joel B. Valera, Regional Caretaker

Fe F. Banayat, Provincial Caretaker, Qccidental Mindoro
Oscar M. Aglbay, Provincial Director, Oriental Mindoro
Carlito F. Fabaleria, Provincial Director, M arindugue
Rodolfo ). Mariposgue, Provincial Caretaker, Romblon
Rosenda G. Fortunado, Provincial Director, Palawan

Begion & - Bicol Region
3F Capitol Annex Building, Old Albey District, Legaspi City
Telefax: +63562 4806749/ 4805717 to 21

Jocelyn LE. Blanco, Regional Director

FRodrign M. Aguilar, Provincial Director, Albay

Ernesto M. Pardo, Provincial Director, Camarines Morte
Edna 2. Tejada, Provincial Director, Camarines Sur
Ireneg B. Panti, Ir, Provincial Director, Catanduanes
Edgar E. Kamaos, Provincial Director, Masbate

Leah A Pagao, Provincial Director, Sorsogon

Region 6 - Western Visayas
3F DTl Building, J.M. Basa-Peralta 5ts., lloilo City
Phones: +6333.3360648 / 3350060

Dominic P. Abad, Regional Director
Diosdado P. Cadena, Ir., Provincial Director, Aklan
Jose M. Divinagracia, Provincial Director, Antigue

Ermelinda F. Pollentes, Provincial Director, Capiz

Ma. Carmen |. lfturralde, Provincial Careteker, Guimaras
Wilhelm M. Malones, Provincial Director, lloilo

Rebecca M. Rascon, Provincial Director, Megros. Occidental

Region 7 - Central Visayas
Am. 311, WDC Bldg., Osmena Bivd. cor. Burges 5t, Cebu City
Phones: +6332.2560036 / 2637465

Asteria C. Caberte, Regional Director

Melia F. Mavarm, Provincial Director, Cebu

Ma. Elena C. Arbon, Provincial Director, Bohol

Mimfa M. Virtucio, Provineial Director, Siguijor

Javier R. Fortunato, Jr., Provincial Director,
Megros Oriental

Region & - Eastern Visayas
Govermment Center, Pawing, Palo, Leyte
Phones: +6353.3234163 / 3235680 / 32330356

Desiderio P. Belas, Ir, Officer-in-Charge

Ma. Delia M. Corsiga, Pravincial Caretaker, Leyte
Michael B. Hurfiez, Provincial Director. Southern Leyte
Asisclo T. Belefia, Provincial Caretaker, Samar
Eleanor O. Alido, Provincial Caretaker, Eastern Samar
Stanley C. Tabiando, Provincial Director, North. Samar
Celerina T. Bato, Provincial Director, Biliran

Region 9 - 7amboanga Peninsula
Gov. Ramos Avenue, Sta. Maria, Zamboanga City
Phones: +6362.8913237 / 9913238

Mazrullah B. Manzur, Regional Director
Sitti Amina M. Jain, Ph. D, Assistant Regional Director
Rolando G. Acuria, Provincial Director, Zamboanga City
Engr. Moel B. Bazan, Provincial Director,
famboanga del Morte
Ma. Socormo Malate-Atay, Provincial Director,
famboanga del Sur
Edito B. Lumacang, CIC, Zamboanga Sibugay
Raymond |. Pafia, OIC, Isabela City

Region 10 - Northern Mindanao
MACIDA Bldg, Corrales Ave, cor. Luna St, Cagayan de Oro City
Phone : +G38822 729291 / 722278/ 726354

Alicia V. Eusefia, Regional Director

Linda O. Baniao, Assistant Regional Director
Ermedio J. Abang Provincial Director, Bukidnon
Jlaselito 5. Enot, Provincial Director, Camiguin

Delia M. Avano, Caretaker, Misamis Occidental

Eliza A Pabillore, Provincial Director, Mizsamis Oriental
Ruel B. Paclipan, Provincial Director, Lanao del Norte

Region 11 - Southern Mindanao
Mintrade Bldg., Monteverde Avenue corSales 5t, Davao City
Phones: +6382.22406511 f 2221625 / 3009580

Marizon 5. Loreto, Regional Director

Teolulo T. Pasawa, City Director, Devao City

IMenita 5. Mazareno, Provincial Director, Daveo del Morte
Belenda Q. Ambi, Provincial Director, Davao Oriental
Engr. Edwin O. Banguerigo, Prov'l Director, Devao del Sur
Melly L. Esperanza, Teem Manager, Compostela Valley

Region 12 - Soccsksargen
4F De Luz Building, Gensan Drive, Koronadal City
Phone : +6383 2289837

Ibrahim K. Guiamadel, Regional Director

Carito Munez, Provincial Caretaker, Cotabato City
Anthory P. Bravo, Provincial Director, Morth Cotabato
Amel V. Sayco, Provincial Caretaker, General Santos City
Flora P. Gabunales, Provincial Director, South Cotabato
Mlelly Mita M. Dillera, Provincial Director, Sultan Kudarat
Menita L. Barroso, Provincial Director, Sarangani

Caraga Region
4F D & W Building, JC Aguino Avenue, Butuan City
Phones: +6385. 3412283/ 3426616

Brielgo O. Pagaran, Regional Director

Celesting Ireneo L Negapatan, Provincial Director,
Agusan del Morte

Lolita |. Darado, Provincial Director, Agusan del Sur
Billy General, Provincial Caretaker, Surigao del Norte

Andres . Yparraguirre, Ir., Provincial Director,
Surigao del Sur

Autonomous Region in Muslim Mindanao

# 3&4 llang-ilang 5t., Mother Barangay, Rosary Heights 6,
Cotabato City
Phone : +6364. 4213442

Zajid 5. Druz All, haj, Regional Secretary

Delmar Halipa, Provincial Director, Basilan

Abdel T. lalani, Officerin-Charge, Sulu

Mohammad Sha 1. Shalim, Provincial Director, Tawi-Tawi

Sultan Cabili M. Arobinto, Provincial Director,
Lanao del Sur

Khalikuzaman A. Baraguir, Provincial Director,
Maguindanao
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Sydney, Australia

Philippine Consulate General

Suite 302, Level 3, Thekral House

301 George Street, Sydney, NSW 2000, Australia
Phone - +61.2.92980002

Michelle Fatima S. Sanchez, Consul Commercial

Tokyo, Japan

Embasay of the Philippines

5-15-6 Roppengl, Minato-ku

Tokyo 106-8536 Japan

Phones: +81 355621591 /55621692 / 656216571

Mauing T. Haresco, Commercial Counselor

Osaka, Japan

Philippine Gonsulate General Annex

&th Flr Osaka Chamber of Commerce & Industry Building,
2-8 Hommachibashi, Chouku

Osaka, 540-0029, Japan

Phone : +81.6.69107191/69107192

Zafrullah G. Masahud, Special Trade Representative

Beijing PR.O_China

Embassy of the Philippines

Room 1703, Tower G, Ocean Intermational Center

60 Dongsihuanzhonglu, GED East Beijing

Chaoyang District, Beijing 100025, PROG

Phone - +8610. B5865817 Fax :+8610 85865975
Simegn L. Hermandez, Ir. . Commercial Counzelor

Shanghai, PR.O.China

Philippine Consulate General

Suite 1711 Shanghai Mart,

2299%an'an West Road, Shanghai 200338 China
Phones: #8621 62367297 /62367577

Ma. Roseni M. Alvero, Special Trade Representative

Guangzhou, PR.O.China

Philippine Consulate General

Room 712 Guangdong International Hotel

339 Huanszhi Donglu, Guangzhou

Guangdong 510098, People’s Republic of China
Phones: +8620.83316331 / 83316332

Emmanuel Mifio W. Ang, Commercial Attache

Manning P.R.O. China

Philippine Consulate General

Room 1903 B, 19th Floor Orient Manhattan Plaza
Jim Hu Lu, Manning Gity, Guangxi Autonomous Region
530028, People’'s Republic of China

Phones: #8620 83316331 / 83316332

Emmanuel [ifg W. Ang Commercial Attache

Hong Kong SAR

Philippine Consulate General

14th Floor, United Centre, 95 Queensway,
Admiralty, Hong Kong SAR, China

Phones: #8652 28455223 / 28238859

Carmmela F. Panes, Trade Assistant

Jakarta, Indonesia

Embaszsy of the Philippines

lalan Imam Bonjol No. 6-B, Menteng
Jakarta Pusat 10310, Republic of Indonesia
Phones: #+62.21 31650109 / 3918910

Roman G. Baltazar, Commercial Counzelor

Seoul, South Korea

Embassy of the Philippines

Jinsong Buillding, 34-44 Haewon-dong,
Yongsan-gu,Seoul, Korea

Phones: #+B2 2 7982602/ 7982503

Edgardo ). Garcia, Commercial Counselor

Kuala Lumpur, Malaysia

Embassy of the Philippines

Office Suite 19-8-5, Level 8 UOK Centre

19 Jalan Pinang 50450 Kuala Lumpur, Malaysia
Phones: +60.3.21643861/21616993

Eric C. Elnar, Commercial Attache

Singapore

Embassy of the Philippines

#07-234 Faber House,

230 Orchard Road, Singapore 238876
Phone : +65 68873186

Beverly Aguias-Salazar, Trade Assistant

Taipei, Talwan

MECO- Philippine Reprezentative Office in Taiwan
11th Floor, Mo. 176 Chang Chun Road, Taipei, ROC
Phones; +B86.22 5083162 / 22 5081611

Dita Angara-lMathay, Director for Economic Affairs

Bangkok, Thailand

Embassy of the Philippines

760 Sukhumvit Road, Bangkok, 10110 Thailand
Phone ;: +66. 2 2585382

Henneth T. Yap, Commercial Attache

Ho Chi Minh, Vietnam
Embassy of the Philippines

Unit 4E Harvest Center

12 Le Thanh Ton 5t, Ben Nghe Ward
District 1, Ho Chi Minh City, Vietnam
Phone : +84 8.38267195

Froilan Emil Pamintuan, Commercial Attache

MNew Delhi, India

Embassy of the Philippines

50-M Myaya Marg, Chanakyapuri,

MWew Delhi 110021 India

Phones: +91.11 26889091 /7 24101120

Vichael Angelo D. Roaring, Commercial Attache
Jeddah, Kingdom of Saudi Arabia

Philippine Consulate General

Al-Sayeddah Kaddije 5t Al- Faisalivah District 1
Kingdom of Saudi Arabia

(Mailing Add: PO Box 4374 Jeddah 21412, KSA)
Phone : +96 62 2832876

FPaisal D. Abdullah, Trede Representative

Abu Dhabi, United Arab Emirates
Embagsy of the Philippines

Villa No. 2, Street & E-18-02, Plot Mo, 97

(behind Al-Falah Plaza), Madinat Zayed

{Mailing Address: P.O. Box 3215 Abu Dhabi, UAE)
Phones: +97126415922 /6415944

Jose Ma. Dinsay, Commercial Attache

Dubai. United Arab Emirates
Philippine Consulate General

Suite 1507, 15th Floor, Al Masraf Building,
Baniyas Road, Deira, Dubai, United Arab Emirates
(Mailing Address: P.O. Box 14066 Dubai, UAE)
Phone : +9714 2236526

lose Ma. Dinsay, Commercial Attache

Kuwait City, State of Kuwait
Philippine Consulate General

Room 2933, 28th Floor, Arraya Center,

Al Shuhade Street, Sharg, Muwait City, Kuwait
Phone : +96. 522997828

[icanor 5. Bautista, Commercial Attache

Brussels, Belgium

Embassy of the Philippines

207 fwenue Louise, Bte. &

1080, Brussels, Belgium

Phones: +32.2. 6494400 / 6468948

Deo A. Reyes, Commercial Counselor

Paris, France

Embassy of the Philippines

CHIT Center 3, Room 220, BP 427, 2-Place dela Defense,
920573 Paris La Defensze, France

Phone : +33.1 469227056

Althea Karen P. Antonio, Commercial Attache

Madrid, Spain

Commercial Office of the Philippine Embassy
Gran \ia 57, BA, 28013 Madrid, Spain
Phone : +34.91 54905561

Ma. Cynthia Ricafort, Commercial Attache

Berlin. Germany

Embassy of the Philippines

Rankestrasse 3, 10789, Berlin, Garmany

Phones: +49 30 88007719/ BEG77499 / BBEGTE266

Rosalie B Evangglista, Commercial Sttaché & Executive Director

Rome. Italy
Embassy of the Philippines

Wiale Medaglie d’ Oro Mo. 112, 00136 Rome, Italy
Phone : +39.06.39746621

John Paul B. Ifiigo, Commercial Attache

Rotterdam, The MNetherlands
Embassy of the Philippines

Room 337a, Beurs-World Trade Center
Beursplein 37, Posthus 30159, 3001164
Rotterdam, The Metherlands

Phone : +31.10.2051950t0 52

Alma F. Argayoso, Commercial Attache

Stockholm, Sweden
Embassy of the Philippines
Skeppsbron 20, Box 2092, SE-103
12 Stockholm, Sweden

Phone : +46.8 206717

Mary Bormomed-Headfors, Trade Assistant

Geneva, switzerland

Permanent Mission of the Philippines to the WTO
8th Fir 80-82 Rue de Lausanne

1202 Geneva, Switzerland

Phones: +41.22 9097900 / 9097906

Raymund Albert H. Batac, Commercial Attacheé
May Hifia Celynne P. Layug, Commercial Attache

London, United Kingdom
Embassy of the Philippines

14 Cumberand House, Kensington Court
London W8 5MX England, United Kingdom
Phones: +44. 20 79371898/ 79377998

Michael Alfred V. [Enacio, Commercial Attaché

Washington DC, USA

Embassy of the Philippines

1600 Massachussetts Avenue,

MY Washington, D.C. 20036 USA

Phones: +1.202 4679418 / 4679419 / 3866455

Romulo V. Manlapig Commercial Counselor

MNew York, USA

Philippine Consulate General

6556 Fifth Avenue, New York 10036 USA
Phone : +1. 212 57579256

BEugenio C. Elevado, Jr, Trade Representative

Silicon Valley, USA

Philippine Consulate General

Suite 429 The Philippine Center, 247 Sutter 5t
San Francisco, California, 94108 USA

Phones: +1.408.9809637 / 415.7732336

lasephine C. Komero, Trade Representative

Chicago, USA

Philippine Consulate General

30 N. Michigan Avenue, Suite 1217

Chicago, llineis, 60602 USA

Phones: +1.312 3455030 / 2810333 (VOIP)

Glenn G. Pefiaranda, Trade Representative

Los Angeles, USA

Philippine Consulate General

Suite 602, 3250 Wilshire Blvd.

Los Angeles, California 90010 USA
Phones: +1.213 8224479 /6727204

Archimades C. Gomez, Trade Representative
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